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1. Background
From 2000 to 2010, Hinton Wood Products and Edson Forest Products, both divisions of West Fraser Mills
Ltd., have been using its funds, combined with revenue collected through camping fees, to run a large
recreation program in the Hinton/Edson area. In the fall of 2010 (in the middle of a world-wide recession),
West Fraser started looking at different options for continuing to fund the recreation program. It was at this
time that West Fraser started to explore the idea of bringing on additional industry partners to help fund the
program. In 2011, the Foothills Recreation Management Association (FRMA) was formed. FRMA partners at
that time included Teck Coal, Sherritt, Coalspur, the Town of Hinton, and Yellowhead County. FRMA partners
in 2011 contributed $200,000 additional dollars to the recreation program.
By 2016, two of the original five FRMA partners had withdrawn due to financial and economic pressures.
Going into 2021, FRMA partners (in addition to West Fraser) now include Teck Coal (uncommitted), the Town
of Hinton ($20,000), the Town of Edson ($20,000), Westmoreland Coal (did not contribute any funding in
2020; likely the same in 2021), and Yellowhead County ($30,000). Due to uncertainties around the economy
(COVID, low coal prices, low oil prices, etc.), we are unsure of anyone’s commitment in 2021. Teck has said
that it will be less the $25,000, while the Town of Edson in non-committal at this point in time. The best case
scenario for partner funding would be somewhere around $80,000. It takes approximately $425,000 just to
maintain the existing program
FRMA members are guided by a Terms of Reference, with the following mandate:
a. To provide safe, affordable, and enjoyable recreational opportunities for the public in and around the
communities of Hinton, Edson, Robb, Cadomin and Brule.
b. To provide Aboriginal employment, especially employment for Aboriginal women.
c. To provide the public with information about our core business or organizational priorities (i.e.
mining, forestry, etc.)
d. To raise awareness with users, stakeholders, and government that the FRMA partners support
recreation opportunities as part of their commitment to sustainability and community.
FRMA is 100% voluntary and basically a gentlemen’s agreement. No formal agreement has ever been signed.
Under the FRMA Terms of Reference, West Fraser manages the entire program (and continues to provide
funds), but the credit is shared equally. This meant redesigning various existing communication tools (e.g.
recreation map, trail brochures, signs, etc.) to reflect new partnerships.
West Fraser is also continuing to solicit support from other energy companies working in the area, as well as
other organizations/companies such as various energy companies.
The 5-year operating contract for all of the government-owned recreation sites was recently awarded to
West Fraser for 2020 to 2024.
Currently, FRMA manages 18 government-owned campgrounds, two government-owned trail systems, two
West Fraser-owned campgrounds, one First Nation owned campground (Alexis Nakota Sioux Nation) and six
West Fraser-owned trails. However, it 2021, we expect to drop the Brazeau and Brown Creek campgrounds,
as part of the GoA’s initiative to reduce the amount of low use, low revenue campgrounds.

2. Current FRMA Managed Recreation Sites
West Fraser, on behalf of FRMA, manages 28 recreation sites that are either within Hinton Wood Products’
FMA, Edson Forest Products’ FMA, or adjacent to them. Table 1 on the following page summarizes the 28
sites that are currently being managed and maintained:
Of these 28 sites, West Fraser currently has a five year maintenance contract for all of the provincial
campgrounds. The remaining three non-provincial campgrounds (Gregg, Petite, and Cardinal River) and
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hiking trails will be protected and managed by FRMA. Additional sites may be added onto this list as FRMA
continues to mature and grow.

Campgrounds
•
•
•
•
•
•
•
•
•
•
•

Big Berland PRA
Brazeau River PRA
Brown Creek PRA
Cardinal River Campground
Elk River PRA
Emerson Lake PRA
Fairfax Lake PRA
Gregg Cabin Recreation Area
Kinky Lake PRA
Lovett River PRA
McLeod Group PRA

Table 1 – Recreation Sites Maintained by FRMA
Trail Systems
•
•
•
•
•
•
•
•
•
•

McLeod River PRA (North)
McLeod River PRA (South)
Obed Lake PRA
Pembina Forks PRA
Petite Lake campground
Rock Lake PRA
Watson Creek PRA
Whitehorse PRA
Wildhay Group PRA
Wildhorse Lake PRA

•
•
•
•
•
•
•
•

Bighorn Trail
Canyon Creek Trail
Emerson Lakes Trail
Happy Creek Trail
McLeod River Silviculture Interpretive Trail
Pine Management Trails
Spruce Management Trails
Wild Sculpture Trail

3. Unique Partnerships
All of the day-today operation of the recreation program (e.g. maintenance, reservations, upgrades, repairs,
etc.) is carried out by Fox Creek Development Association (FCDA). FCDA is a Hinton aboriginal owned nonfor-profit business with a mandate of providing employment opportunities for local Aboriginal peoples.
Approximately 7 full time people are employed by FCDA under the Recreation Program and 15-20 people
seasonally during the camping season (i.e. May to October). FCDA also carries out other work for West
Fraser including cone picking, mechanical stand tending, and road surveys.
These unique partnerships (e.g. Parks and FRMA, Fox Creek and FRMA) provide all sorts of benefits including
Aboriginal employment, stronger relationships between Parks and the local resource industries, and
increased tourism to the area due to inexpensive high-quality camping. To our knowledge, there is no other
program similar to this in Canada.

4. Recreation Map and Trail Maps
FRMA provides a free recreation map that outlines all the campgrounds and trail systems maintained by
FRMA, their cost, and how to make reservations. Information about all the FRMA partners is also provided
on the map. These maps are available at local Visitor Information Centres as well as from the FRMA partners
and from Fox Creek (our maintenance contractor). These are very popular with the towns and county when
attending various trade shows across the province.

5. COVID-19
As we all know, 2020 has been a year like no other in recent history due to the global pandemic caused by
the COVID-19 virus. FRMA’s regular campgrounds did not officially open until June, while the group
campgrounds didn’t open until July. This meant that the May long weekend (normally a very busying
camping weekend), generated no revenue. We incurred considerable costs in both May and June, as we had
to shut down (i.e. lock gates, put up signage, etc.) and then had to run at half capacity for approximately one
month. Given these extenuating circumstances, we were unsure how the camping season would play out.
As most people are now aware, it was actually one of the busiest camping seasons in recent memory, as
camping was one of the only things the public could do during the summer holiday season that was relatively
safe. While 2020 was the busiest camping season FRMA has ever had, it was also the costliest to maintain, as
we had to implement numerous COVID related safety measures (e.g. hand sanitizer stations had to be put up
at all 20 campgrounds, firewood costs were vastly higher than normal, etc.).
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6. Revenues & Attendance
All of the FRMA managed campgrounds have a camping fee. In 2020, the Wildhorse, Kinky, Big Berland, and
Cardinal River campgrounds had a $23/night fee, the Rock Lake campground had a $16/night fee, the group
campgrounds had a $105 per group/night fee, the Edson campgrounds had a $10/night fee, and the
remaining campgrounds had a $11/night charge. Both the Whitehorse and Rock Lake campgrounds also
charge a small fee of four dollars for each horse housed in the corrals. At all campgrounds, firewood is
provided free of charge – this is a significant expense, but also one of the most popular features of FRMA
managed campgrounds.
Table 2 shows revenue collected in each campground for the last six years. Revenue is very dependent on
weather – nice summers (especially the four long weekends) mean better revenue. Revenue increased
significantly from 2013 to 2014, but this was mainly because FRMA took on two additional campgrounds –
Wildhorse and Kinky Lakes. 2020, was the busiest year to date, and a direct result of the COVID-19 crisis, as
most Albertans stayed in the province during the summer rather than travelling elsewhere (e.g. BC,
Saskatchewan, etc.).
Table 2 – Campground Cost and Revenue 2015-2020
Campground
Whitehorse Creek
Fairfax Lake
Watson Creek
McLeod Rec. (North)
McLeod Rec. (South)
Pembina Forks
Obed Lake
Emerson Lakes
McLeod Group
Lovett
Little Sundance
Rock Lake
Wildhay Group
Gregg Cabin
Petite Lake
Wildhorse Lake
Kinky Lake
Brazeau River
Brown Creek
Elk River
Big Berland*
Cardinal River**
GST, other fees
Site Levy fee
Wildhorse/Kinky
Totals

Fee
$11/night + $2/horse
$11/night
$11/night
$11/night
$11/night
$11/night
$11/night
$11/night
$105/group
$11/night
$11/night
$16/night + $4/horse
$105/group
$11/night or $105/group
$11/night
$23/night
$23/night
$10/night
$10/night
$10/night
$23/night
$23/night
2014 - $3/user night
2015 - $6/user night
Net revenue

2015
$16,141
$12,482
$7,905
$7,982
$8,969
$2,884
$5,833
$7,199
$4,037
$6,441
$84
$33,537
$5,497
$6,601
$8,972
$22,568
$4,432
$1,099
$1,370
$1,560
n/a
n/a
($8,280)

2016
$14,346
$11,176
$7,772
$8,602
$9,580
$3,006
$5,084
$5,298
$6,180
$3,598
$108
$26,949
$3,770
$5,587
$8,067
$19,218
$5,353
$1,102
$1,981
$1,831
n/a
n/a
($7,430)

2017
$16,953
$10,080
$8,497
$9,132
$10,683
$2,140
$5,258
$7,058
$5,348
$2,061
$381
$30,058
$4,941
$7,321
$9,134
$30,219
$7,382
$693
$2,087
$1,172
n/a
n/a
($10,688)

2018
$14,207
$9,115
$8,265
$8,079
$9,480
$2,185
$5,041
$5,698
$5,521
$1,657
$439
$28,411
$4,070
$6,269
$7,325
$28,317
$6,816
$469
$1,270
$594
n/a
n/a
($10,158)

2019
$12,909
$6,271
$6,022
$6,911
$8,021
$1,615
$5,055
$5,793
$5,317
$2,865
$552
$26,357
$6,624
$6,580
$8,352
$29,811
$5,907
$227
$1,353
$455
n/a
n/a
($9,645)

2020
$20,573
$11,785
$11,550
$11,649
$15,776
$4,102
$4,829
$8,934
$2,340
$2,147
$4,848
$44,286
$2,520
closed
$11,707
$38,376
$8,289
$897
$1,899
$691
$6,296
$66
-$14,756

($6,744)

($6,330)

($9,372)

($8,526)

$0

$0

$152,584 $136,864

$150,539

$134,544

$137,352

$198,804

* Acquired by FRMA in 2020
** New campground built by West Fraser and opened in mid-August 2020

The direct cost to FRMA to run the Recreation Program is now approximately $425,000 per year. This means
that in order to provide the services that we currently provide (e.g. free firewood, inexpensive user fees,
etc.), we have to spend (subsidize) at least 200,000 to $250,000 more per year than we are currently
collecting in campground fees. In other words, FRMA would have to charge two to three times more than we
currently charge to provide the same services with no subsidizing. At these higher prices, many people
would choose to just random camp.
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All revenues collected are tracked in a separate account and re-invested back into the recreation program.
For example, the campground revenue dollars are spent on the maintenance of our recreation sites (e.g.
firewood), on new recreation related projects (e.g. campground expansion, picnic tables, etc.), or project
management cost.
Table 3 shows the number of overnight visits at each campground since 2013. Although there has been some
variation in individual campgrounds, the overall trend is an increase in overnight visits each year. In 2020,
despite a later start to the camping season and a limit on capacity up until July, there was still an increase in
overnight visits of more than 60%; a direct result of the COVID-19 pandemic, as previously discussed.
Since the start of the Recreation Program in 2000, revenues (and hence camper attendance) have continued
to rise steadily indicating a certain level of satisfaction with the management of these campgrounds. While
at some campgrounds the attendance has fluctuated, the five most popular campgrounds (Rock Lake,
Whitehorse, Fairfax, Wildhorse, and the McLeod River campgrounds) continue to be well used.
Table 3 – Campground User Nights 2013-2020
Campground
Whitehorse Creek PRA
Fairfax Lake PRA
Watson Creek PRA
McLeod Rec. (North)
McLeod Rec. (South)
Pembina Forks PRA
Obed Lake PRA
Emerson Lakes PRA
McLeod Group PRA
Lovett PRA
Little Sundance Group PRA
Rock Lake PRA
Wildhay Group PRA
Gregg Cabin Group Campground
Petite Lake Campground
Wildhorse Lake PRA
Kinky Lake PRA
Brazeau River PRA
Brown Creek PRA
Elk River PRA
Big Berland PRA
Cardinal River Campground
Grand Totals

2013
1156
770
665
645
668
213
473
560
417
162
26
1792
255
527
470
n/a
n/a
n/a
n/a
n/a
n/a
n/a
8,799

2014
1126
839
635
626
761
149
549
527
459
181
9
1827
307
435
527
1066
254
68
120
121
n/a
n/a
10,586

2015
1121
1092
691
688
779
265
536
620
355
1122
8
1948
486
593
794
934
190
110
138
156
n/a
n/a
12,626

User Nights
2016
2017
1033
1191
983
873
688
738
746
779
843
919
278
195
470
478
451
590
554
486
332
187
10
34
1571
1706
385
449
559
654
718
794
815
1235
244
327
112
69
201
209
186
117
n/a
n/a
n/a
n/a
11,180
12,030

2018
995
788
709
691
806
197
457
472
502
149
39
1597
370
557
632
1140
281
47
127
57
n/a
n/a
10,612

2019
902
540
511
591
684
146
460
488
51
260
50
1474
63
61
759
1195
242
23
135
46
n/a
n/a
8,681

2020
1479
1001
969
976
1331
369
439
730
22
195
closed
2542
24
45
987
1523
339
90
190
69
394
6
13,719

Due to extremely low use, the Little Sundance campground was shut down permanently in 2020. West
Fraser is working with Parks to shut the Brazeau River and Brown Creek campgrounds down in 2021; again,
due to low use and high maintenance costs. These campgrounds are highlighted in Table 3.

7. Recreation User Surveys
In 2019, Hinton Wood Products carried out our fourth recreation survey – the results and feedback received
from this survey have helped shape our recreation plans for the proceeding years.
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8. Additional Recreation Upgrades and New Sites
In addition to the maintenance of the campgrounds outlined in Table 3, West Fraser (i.e. not FRMA) has also
spent well over a million dollars in the last 10 years upgrading these same campgrounds, making them safer,
cleaner, and more enjoyable to use. During this same time period West Fraser has also built two brand new
campgrounds: the McLeod River (South) campground and the Cardinal River Campground, as well as a brand
new world-class mountain bike trail to the top of the Bighorn Ridge. The Bighorn mountain bike trail project
will continue for the next couple of years, as we built more trail further along the ridge and work with the
Hinton Mountain Bike Association to build additional loop trails and connection trails from the Town Trail
System. While this is not something that FRMA members fund, the benefits of these upgrades and new
recreational sites accrue to all FRMA’s members, as well as local residents.
What follows are some descriptions and pictures of just a sample of the recreation upgrades over just the
last three years:
A. Bighorn Trail
Over the last three years, West Fraser has
spent approximately $500,000 (Yellowhead
County also provided $30,000 to this
project), to build a mountain bike trail from
just outside of the Town limits (on the Cold
Creek Road) to the top of the Bighorn
Ridge. The trail system includes a 14km
uptrail and a separate 5km down trail.
There are plans to continue this trail
another 14km along the Bighorn ridge,
which will make this trail a destination
mountain bike trail. The Town declined
participating in this project, but there is still
the opportunity to be involved (and
recognized in all the signage and trail maps)
if the there is any interest.

Excavator constructing trail near the top of the Bighorn Ridge

B. Cardinal River Campground
Working with the Alexis Nakota Sioux Nation (ANSN), West Fraser (along with a $40,000 donation from
Repsol) built a new campground along the Cardinal River on ANSN’s Cardinal River Reserve. This project
cost over a half
million dollars and
resulted in a new 20site public
campground and a
new group
campground for
ANSN members to
use (and rent out) at
their discretion. This
was a 3-year project
and the
campground(s)
opened in mid-August
of this year.
Grand opening in August 2020 of the Cardinal River Campground
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C. Emerson Lakes Campground
The Emerson Lake campground had a number of upgrades in the
last three years including the removal, and disposal of the existing
rotting boardwalk and the construction of new boardwalk along the
lake edge. There was over $20,000 of upgrades at this campground.
D. Rock Lake Campground
Since 2018, all the signage at the campground was replaced at a
cost of $19,500; four pay station signs were replaced ($4,000); and,
all the boards in the four horse corrals were replaced at a cost of
$8,300. In 2019, one of the large walking bridges was removed and
replaced ($4,800). The total cost of 2018/19 upgrades to the Rock
Lake Campground was $37,150.

New Emerson Boardwalk

Rock Lake Campground horse corral repair

Rock Lake Campground sign replacement project

New walking bridge installed in 2019 at the Rock Lake Campground
Page 6
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E. Upgrades to the Gregg Campground

The recent upgrades for this campground include, refinishing and repairing all the picnic tables,
replacing the three windows that were vandalized, removing and replacing 11 site markers, and
installing four new steel fire-pits.

Picnic table refurnishing 2018
The new windows installed in 2019

F. New Recreation Map

The most popular communication tool that FRMA makes is the Recreation Map. This map is in
the process of being redone for 2021. In addition to the road map showing the location of all
the campgrounds in the area, the map also highlights each of FRMA’s partners and then
provides detailed information about the recreational activities that are available in the area.
The maps are available free at the various visitor information centres in the area (i.e. Hinton,
Edson, and Jasper), and each year approximately 5,000 maps are given away each year.
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1. Introduction
Currently, FRMA manages and maintains 20 campgrounds and 8 trail systems. Our maintenance contractor,
Fox Creek Development Ltd, is an Aboriginal owned and operated company and has been involved in
campground maintenance since the mid 1990s.
Fox Creek was contracted to carry out recreation surveys of recreational users on FRMA managed
campgrounds in 2001/2002, 2006, and 2013. The survey questions were almost identical to the ones asked
in each recreation survey (the only change being one additional question was added in the 2013 survey).
There was a total of 197 campers surveyed in the 2001/2002 survey; 246 campers surveyed in 2006; and 206
campers surveyed in 2013. In 2019, Fox Creek was again contracted to carry out a recreation survey of
campers using FRMA managed campgrounds – the total sample size of the 2019 recreation survey was 240.
The intent of the 2019 recreation survey was to see if viewpoints, opinions and use had changed since the
last survey in 2013, and how views and opinions have changed over the years since surveying first began in
2001. For example, over the years FRMA has undertaken (and continues to undertake) a number of
initiatives to address some of the findings and feedback from previous surveys. This included the following:
• Improvement of horse corrals and manure management at the Whitehorse and Rock Lake campgrounds.
• Increased the signage on kiosks located at FRMA campgrounds, including signage on what recreational
opportunities are available in the area (e.g. hiking trails, fishing, etc.).
• Changed Gregg Cabin into a group campground with gates at both entrances.
• Repaired and replaced all the fire-pits at the McLeod River (north) campground
• Worked with Parks and Coal Valley mine to redesign the Fairfax campground so the sites were less
crowded
• Expanded the Petite Lake campground (from 8 to 18 sites) including putting an additional outhouse, kiosk
and firewood bin on the opposite side of the campground.
• In cooperation with Parks, built a brand new 29-site campground at the McLeod River/Gregg River
confluence where random camping had slowly degraded the area over time.
• All new picnic tables were installed at the Watson Creek campground.
• New stove and chimney and other upgrades were made to the McLeod Group campground’s shelter.
• All the blowdown at the McLeod south campground was cleaned up over several years.
• Changes were made to the way the reservation system is run, so that it is now much clearer which sites
are only available by reservation.
• Blowdown at the Pembina Forks campground was cleaned up over a several year period.
• Improved the signage at Rock Lake campground and have started improving the hiking trails (e.g. a large
walking bridge was replaced in 2019).
• FRMA has made a concerted effort to improve the quality of the firewood – one of the ways of doing this
was to embark on a program of putting roofs over all the woodbins to keep the firewood dry, which has
now been accomplished. We have also been more conscientious about making sure the firewood
delivered to the campgrounds is of better quality (i.e. mostly coniferous wood and not too large).
Where appropriate in this report, results from the 2019 survey will be compared to the 2002, 2006, and 2013
surveys. The format of this report will be to report on the results of each question asked in 2019, compare it to
previous survey results, and (where appropriate) make some observations about what the results mean and if any
actions are required.

2. The Questions
Staff from Fox Creek asked willing campers 17 questions, and then gave the respondent a chance to make
any additional comments. The following sections outline and discuss the results of the survey questions.

2.1 Where is your place of residence?
Table 1 outlines the finding from the 2002, 2006, 2013, and 2019 surveys. The largest change between
the four surveys over time is the increase in the number of local residents (Hinton, Edson, Jasper and
other smaller communities such as Robb, Cadomin, and Brule) using the campgrounds, while a decrease
2019 Recreation Survey Report
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of percentage of Edmonton and area residents. There has also been an increase in the number of
campers from BC, other Canadian provinces, and people for outside of Canada. Certainly, part of the
reason for this increase in non-Albertan campers has been the reduction of camping spaces in Jasper
National Park (due to campground closures as the result of MPB issues), resulting in visitors to the Park,
using FRMA campgrounds; especially, the Wildhorse and Kinky campgrounds, which are closest to
Jasper.
Table 1 – Place of Residence
Year of Survey
2002 Survey
2006 Survey
2013 Survey
2019 Survey

Edmonton
& Area*

Edson, Hinton,
Jasper & Area**

Other Alberta

BC

Other
Canada

Outside
Canada

Total

Sample
Size

42%
48%
37%
33%

22%
22%
35%
33%

30%
26%
27%
25%

4%
2%
0%
3%

2%
1%
0%
2%

0%
0%
0%
3%

100%
100%
100%
100%

196
246
206
240

* area = St. Alberta, Sherwood Park, Alberta Beach, Callahoo, Spruce Grove, Stoney Plain, Devon, Gainsford, Wabamun
** area = Jasper, Carrot Creek, Niton Junction, Marlboro

The graph below, shows graphically how the place of residence of FRMA campground users has changed over
time.

2019 Recreation Survey Report
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2.2 Have you been to this campground before, and if yes, how many times?
As summarized in Table 2, over time, there appears to be a slight increase in campers that are using the
campgrounds for the first time (i.e. those that answered “no” to the question). This is an encouraging
trend as it tends to suggest that more new users are seeking out these campgrounds; that is, they are
not just continually being used by the same people. The percentage of people who have stayed at the
campgrounds previously has remained relatively stable (ranging from 65% to 72%) over the last 20
years.
Table 2 – First Time Users Compared to Previous Users
2002

Campground
Whitehorse
Rock Lake
Wildhay Group
Watson
Obed
Gregg
Coalspur
Lovett
Fairfax
McLeod (North)
McLeod (South)
McLeod Group
Emerson Lakes
Little Sundance
Petite Lake

Pembina Forks
Brown Creek
Brazeau River
Elk River
Wildhorse
Kinky
totals

2006

Yes
78%

No
22%

Not FRMA campground 2002
Not FRMA campground 2002

71%
33%

29%
67%

Not FRMA campground 2002

75%
67%
81%
69%
n/a
100%
76%
67%
75%
60%

25%
33%
19%
31%
n/a
0%
24%
33%
25%
40%

Yes
80%
60%
80%
94%
60%
80%
50%
83%
80%
73%
n/a
100%
50%
50%
80%
80%

2013
No
20%
40%
20%
6%
40%
20%
50%
17%
20%
27%
n/a
0%
50%
50%
20%
20%

Yes
72%
65%
29%
75%
50%
60%

2019
No
28%
35%
71%
25%
50%
40%

Closed in 2010

75%
86%
85%
46%
40%
70%
67%
42%
57%

25%
14%
15%
54%
60%
30%
33%
58%
43%

Not FRMA campground 2002 Not FRMA campground 2006 Not FRMA campground 2013
Not FRMA campground 2002 Not FRMA campground 2006 Not FRMA campground 2013
Not FRMA campground 2002 Not FRMA campground 2006 Not FRMA campground 2013
Not FRMA campground 2002 Not FRMA campground 2006 Not FRMA campground 2013
Not FRMA campground 2002 Not FRMA campground 2006 Not FRMA campground 2013

72%

28%

72%

28%

Yes
79%
79%
40%
58%
67%
70%

65%

35%

No
21%
21%
60%
42%
33%
30%

Closed in 2010

67%
88%
83%
67%
80%
78%
100%
90%
75%
50%
0%
67%
44%
18%
68%

33%
12%
17%
33%
20%
22%
0%
10%
25%
50%
100%
33%
56%
82%
32%

Those responding with a “yes” to this question were asked a follow up question, regarding how many
times they had previously camped at the campground. In 2002, 58% of the people responded that they
had stayed at the campground between two and 10 times previously, while in 2006 the result was 61%.
In 2013, 51% of people had stayed at the campground between two and 10 times, while in 2019 the
survey indicated that 54% of users had previously stayed at the campground between two and 10 times.
These results indicate a fairly consistent and high reuse of FRMA campgrounds.

2.3 On this trip, how many nights will you stay?
In 2019, as was the case in 2002, 2006, and 2013, the majority of the campers surveyed were staying for
between 3 and 5 nights (Table 3). This may be a reflection of the fact that the majority of the campers
are from outside of the Hinton area, and therefore more likely to come here for longer than two nights
(which represents a typical weekend). While there were some differences between campgrounds, the
overall average length of stay are fairly similar between all the surveys.
Table 3 – Length of Stay
Survey Year

2002 Survey
2006 Survey
2013 Survey
2019 Survey

Percentage of camper’s length of stay (in nights)
1

2

3-5

6-10

> 10

Day only

Don't know

total

Sample
Size

6%
9%
4%
7%

28%
24%
30%
29%

53%
50%
52%
53%

10%
16%
10%
10%

1%
1%
3%
2%

2%
1%
0%
0%

1%
1%
0%
0%

100%
100%
100%
100%

197
246
206
240
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2.4 Have you or will you camp at any other campgrounds during this trip? If yes, where?
As summarized in Table 4, the majority of the people surveyed in 2006 and 2013 (81-82%) did not plan
on staying at another campground during their trip – it was very similar at 72% in 2002. In the 2019
survey, the numbers were almost identical to the 2006 and 2013 surveys, with approximately 18-20% of
campers saying that they were planning to stay at other campgrounds during their trips.
Table 4 – Will Camper Stay at Other Campgrounds during Trip?
Survey Year

Will

2002 Survey
2006 Survey
2013 Survey
2019 Survey

28%
19%
18%
20%

Will Not

Total

72%
81%
82%
80%

100%
100%
100%
100%

Sample
Size
197
246
206
240

In all the past surveys, all campers who said they were planning on staying at another campground
during their trip were asked a follow up question around which campground(s) they were planning to
stay at. In 2002, the majority of these people either didn’t yet know where they were going to camp or
planned on staying at a campsite outside of the Hinton area. In 2006, 45% of the people surveyed were
going to be staying on a campground managed by FRMA (this compares to 14% in 2002). In 2013 (Table
5), the percentage camping at another FRMA managed campground was 43%; almost the same as 2006,
while in 2019 the number was 33%. It appears that those persons staying additional nights on their
camping trip continue to value the other FRMA managed sites in the area; however, there is one very
Table 5 – If Staying at Other Campground; Which Ones?
Campground

Year - 2002
# Respondents

Whitehorse (FRMA)
Watson (FRMA)
Lovett (FRMA)
Coalspur (FRMA)
Obed (FRMA)
Fairfax (FRMA)
Gregg (FRMA)
Pembina Forks (FRMA)
McLeod (North) (FRMA)
McLeod (South) (FRMA)
Petite Lake (FRMA)
Rock Lake (FRMA)
Wildhay Group (FRMA)
Willow/Wildhay (FRMA)
Brazeau (FRMA)
Elk River (FRMA)
Brown Creek (FRMA)
Wildhorse/Kinky (FRMA)
Fickle Lake
Pierre Grey
Carson
Jasper
Switzer Park
Others outside FMAs
In BC
Not sure where
Nordegg
Total

1

Year - 2006
%

# Respondents

4
2

7%
4%

1
1
2
3
2
6

2%
2%
4%
5%
4%
11%

Year - 2019

# Respondents

%

# Respondents

%

2
2

5%
5%

1
3
3

2%
6%
6%

3
2

8%
5%

1
2
1

2%
4%
2%

1

2%

2
2
3

5%
5%
8%

2
2

4%
4%

1

3%

3
1
1
7

8%
3%
3%
19%

1
2

2%
4%

20

38%

3
4
1
37

8%
11%
3%
100

2
4
6

4%
8%
12%

51

100

2%

4

7%

2

2%

1
1
1
1
1
2

2%
2%
2%
2%
2%
4%

1
3

2%
5%
2%
2%
5%
8%
7%
16%
100

25

45%

1
1
3
5
4
9

55

100

55

2
20

Year - 2013
%

4%
36%

obvious change over time, and that is the use of FRMA campgrounds as either a staging area or a stopover for people using Jasper Park. In 2019, 38% of campers at FRMA campgrounds, that were planning
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to stop at another campground during their trip, were planning on going to Jasper (highlighted in blue in
Table 5). This is almost certainly the result of a significant reduction in camping sites in Jasper National
Park in 2018 and 2019 as a number of campgrounds were shut down in order to be redesigned after
being ravaged by mountain pine beetle.

2.5 How many people are staying at your site?
This question was asked to gauge how many people were staying at an individual campsite. As
expected, the most common answer was two, with three, four, five, and six people per campsite being
about equally common. The most uncommon response was “one”. The statistics between 2002, 2006,
2013, and 2019 are statistically very similar (see Table 6).
Table 6 – How Many People at each Camping Site?
Survey Year
2002 Survey
2006 Survey
2013 Survey
2019 Survey

1
2%
1%
6%
5%

Number of persons staying at campsite
2
3
4
5
6
>7
37%
13%
19%
13%
11% 6%
41%
12%
18%
11%
7%
9%
35%
14%
23%
15%
6%
1%
38%
12%
28%
10%
4%
3%

total
100%
100%
100%
100%

Sample
Size
197
246
206
240

2.6 How many people are in your camping party?
The intent of this question was to gather information about the size of the typical camping party. In
general, it was found that most people were camping in small parties, with a party of two still being
most common. Results from 2002, 2006, 2013, and 2019 are statistically very similar (see graph below).

2.7 Does your camping party consist of family, friends, or an organized group?
The intent of this question was to find out whom a typical camping party consisted of. In 2013 (see graph
below), 50% of those surveyed were camping with their family, while 33% were with family and friends,
and 11% were parties of friends only. There was some change in the statistics from 2002 to 2006, as the
numbers of people camping with “family and friends” increased. This can be easily explained by the fact
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that in 2006, included in the sample, were two “group” campsites (Gregg and Wildhay Group) that were
not surveyed in 2002. Group campsites most commonly consist of family and friends. Statistics for the
2019 survey are also shown in the graph below. There does seem to be an increase in the “friends”
category, as well as an increase in the “organized group” category.

2.8 From the following list of activities, please indicate which of these members of your
camping party will participate in while you are here.
For this question, campers were given a number of typical activities to choose from, and they were also
able to make up their own. They were asked to name as many of the activities that they were likely to
participate in while on their camping trip (see graph on the following page).
When asked which activities they would participate in while at the campground, the top five answers in
2013 in order of priority were: fishing, wildlife watching, sight-seeing by car, day hiking, and camping
(relaxing). In 2019, the top five categories were (in order of priority): fishing, camping (relaxing), day
hiking, sight-seeing by car, and boating (i.e. kayaking, canoeing, paddle-boarding, etc.) These 2013 and
2019 results are is only slightly different than in 2006 when the order of the top five activities was:
fishing, day hiking, wildlife watching, sightseeing, and canoeing/boating (most often canoeing or boating
was directly associated with fishing, not an activity on its own).
Certainly, fishing, day hiking, camping, boating, and sight-seeing remain near the top of the list in all four
surveys. Camping is generally described in terms such as: relaxing, drinking beer, reading, enjoying the
outdoors, and other similar terms; with the point being that there was no main activity associated with
the campground use except to get out camping with family and friends.
There is an obvious trend over time, where activities like fishing and day hiking have been declining, and
simply “camping” has increased dramatically.
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2.9 Which activity will your party participate in the MOST while you are camped here?
This is the follow-up question to the previous question. Respondents were asked to choose only one
activity that they would be most likely to participate in while camping (i.e. they could only choose one of
the activities noted in Question 8) – the top five answers in 2019 were different than those in 2013. In
2019, in order of priority, they were: camping (relaxing), fishing, ATV use, day hiking, and sight-seeing by
car. In 2013, they were, in order of priority: fishing, day hiking, ATV use, horse riding, and camping
(relaxing). This difference is the result of having to choose only one activity, instead of being able to name
a number of activities, which they may or may not do.
Table 7 looks at the difference between the lead activities chosen in 2002, 2006, 2013, and 2019.
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1%
1%
1%
0%

0%
0%

1%
0%
0%
0%

1%
3%

1%
0%
0%
0%

0%
0%
0%
5%

Total

Using Jasper
National Park

10%
5%
20%
30%

Mushroom or
Berry picking

1%
2%
0%
0%

No Answer

9%
12%
13%
11%

Stop over

5%
12%
9%
7%

Gold Panning

2%
0%
0%
1%

Swimming

2%
2%
3%
6%

Camping
(relaxing)

1%
2%
3%
1%

Caving

0%
0%
0%
0%

ATV use

6%
3%
6%
8%

Horse riding

2%
2%
1%
2%

Hunting

0%
0%
0%
0%

Canoeing or
boating

Mtn. biking

22%
23%
8%
10%

Wildlife
watching

Backpacking

41%
37%
33%
17%

Birding

Day hiking

2002 Survey
2006 Survey
2013 Survey
2019 Survey

Sight-seeing by
car

Campground
(2019)

Fishing

Table 7 - Main activity that respondent participates in while camped

101%
100%
100%
100%
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There are some interesting differences from the previous surveys that illustrate a possible trend, and deserve
some comment:
•

•

•

Camping/Relaxing – This category has seen the largest increase since 2002. This category is chosen by
campers who are mainly going camping to relax – they have not come to the campground for any particular
reason except to enjoy the camping experience. Interestingly, this category is not even shown on the
questionnaire the respondents are filling out, it is just a spontaneous response to the question; leaving one
to speculate on how many more people would have chosen this category if it was present on the
questionnaire. In 2002, 9% of respondents said camping/relaxing was the leading activity they were
participating in; while in 2006 that number dropped to just over 5%. In 2013 that number more than
doubled to 20% and in 2019 increased again to 30% - clearly people are camping just for the sake of camping
and not necessarily coming out to FRMA campgrounds to pursue specific recreational activities such as
fishing, hiking, and quadding.
Fishing and day hiking – In 2002 fishing or day hiking was chosen 63% of the time as the leading activity
participated in; while in 2006 that number was very similar at 61%. In 2013, fishing and day hiking combined
had shrunken to 42% - a significant difference, and in the 2019 survey, that number had again shrunken
significantly to just 27%. It is unclear exactly why this has happened – as fishing and day hiking opportunities
have not lessened. It appears people just may be valuing the experience of “camping” over specific activities
such as fishing and hiking.
ATV Use – In each of the previous three surveys completed, ATV use continually increased as a leading
activity by respondents. In 2002 it was 8.5%; in 2006 it was 11.5%, and in 2013 it was 13%. In 2019, ATV use
was chosen as the leading activity by 11% of the respondents, so this 11-13% range appears to be where this
activity levels out. That over 10% of respondents list ATV use as their main activity is interesting in that only
2 of the 20 campgrounds managed by FRMA allow ATVs off-trailer within the campground. In these two
campgrounds (Petite Lake and Gregg Cabin), ATV use was chosen as one of the leading activities at both
campgrounds, as shown in Table 8 below.
Mushroom or Berry
picking
Using Jasper National
Park

No Answer

Gold Panning

Swimming

ATV use

Camping (relaxing)

Horse riding

Canoeing or boating

Wildlife watching

Sight-seeing by car

Mtn. biking

85.0%

6.7%

53.3%

33.3%

100%

2019 Gregg Cabin

0.0%

80.0%

20.0%

100%

2002 Petite Lake

62.5%

12.5%

12.5%

2006 Petite Lake

60.0%

40.0%

2013 Petite Lake

58.3%

2019 Petite Lake

35.0%

6.7%

8.3%

8.3%

0.0%

25.0%

5.0%

15.0%

30.0%

Total

2013 Gregg Cabin

Stop over

5.0%

Caving

5.0%

Hunting

2006 Gregg Cabin

Birding

Day hiking

5.0%

Campground

Fishing

Backpacking

Table 8 – Leading Activity at Gregg and Petite Campgrounds (i.e. non-GoA sites)

100%

12.5%

100%
100%
100%

15.0%

100%

Using Jasper National Park – In 2002, 2006, and 2013, using Jasper National Park (JNP) was not chosen once
as something a respondent was doing as a lead activity while camped at a FRMA campground. However, in
2019, this was chosen 5% of the time. However, almost the entire number of respondents were those
camped in either the Wildhorse or Kinky campgrounds; located adjacent to JNP. In the last two years, there
has been a shortage of camping sites available in JNP; and people are now starting to use the Wildhorse and
Kinky campgrounds as a staging area for using the Park. In 2019, 18% of Wildhorse campers and 45% of
Kinky campground campers chose using JNP as their lead activity while staying at these two campgrounds.
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2.10 Why did you choose this campground?
This was an open-ended question. All responses were recorded. The following tables contain all the responses by
campground. Additional comments have been made by the author if the responses contain a particular common
theme.
1. Whitehorse Creek Campground
Responses

• Was recommended
• Heard it was nice and came last year and this year
• Love it here; well kept and affordable prices; wonderful staff; most
of all the free firewood
• Love the area
• Came here with my friend and her parents. First time here.
• I love the walk-in tent sites. Nice and private.
• Good price, clean; and wonderful scenery
• Used to live in the area when I was a kid. Love to come back.
• Best equestrian campground around

Responses

• Came here with rest of group. Our favourite place.
• Best place ever. Hands down!
•
•
•
•
•
•
•

Come here every year for a family reunion
Wanted to hike the trails
Couple of families meeting here; heard it was nice
Great trails
Yearly trip
Best place to go horseback riding
To go horseback riding

Common responses to the question of why this campground was chosen had to do with the availability of the
equestrian facilities and the beauty of the area.
2. Wildhay Group Campground
Responses

• Central for my family - fits all of our stuff
• Been coming here for a while. Rock Lake is a beautiful area
• Closest we had to Jasper

Responses

• Year end hockey party - couldn't get Gregg Cabin
• Heard about it from a friend

Group campgrounds tended to have comments about the privacy of the campground being a main feature of
why the campground was chosen. This campground was significantly upgraded in 2019.
3. Rock Lake Campground
Responses

• Our friends told us about this place a few years ago and now we are
hooked.
• Great trails. Great scenery.
• Thought it was close to Jasper (but it's not).
• Yearly tradition (May long weekend) - snow or not.
• Always come here. Tradition.
• Walk in sites are so private. Love it here.
• Came here last year and fell in love with the place.
• Came out last year with a friend and decided to bring the family out.
• Friend recommended this place; did not disappoint.
• Peaceful and tranquil
• Prettiest campground in Alberta.
• Like it here.
• So nice.
• We needed a getaway to unwind.
• Came with a lady’s group to unwind.
• Normally go to Whitehorse but full so came here.
• New favourite

Responses

• Been coming here since before there was a campground. No
place like Rock Lake.
• Best place around to get away from it all.
• Great place.
• Get away from Jasper - too busy. Nice and peaceful here.
• Have always wanted to go into the Wilmore
• Heading into the Wilmore.
• Quiet
• Used to come here when I was a kid.
• Holds great memories. Visiting with family.
• Nice and private!
• Been coming here for the past 15 years
• Great place.
• Gregg Lake was full, so we tried here.
• Was referred to me.
• Great area.
• Scenery and the tranquility.
• Love it here. Been taking riders into the Wilmore for 10+
years.

A common response of why this campground was chosen centred on the peacefulness, quietness, and beauty of
the area, as well as an access point into the Wilmore Wilderness Area via hiking or horseback riding.
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4. Watson Creek Campground
Responses

• Was recommended
• Like all the FRMA campgrounds
• Thought it was closer to Jasper, but turned out a little further. I will
definitely be back and stay more nights. What a gem of a spot
• I go to Watson, Wildhorse, McLeod's, Petite, and Emerson as many
weekends as I can. Love our backyard.
• Close to Hinton
• Gregg cabin was booked, so came here with a friend.

Responses

• Nice, affordable, and close to the river.
• Great area
• Normally reserve Gregg Cabin, but couldn't get my dates.
Booked here and it worked out great.
• I like the area and used to camp all over the area, but getting
old now.
• Here with family
• Have about 5 FRMA campgrounds that I go too, and Watson
is one nice getaway

5. Obed Lake Campground
•
•
•
•
•

Responses
Pulled in last night; very nice
Close to Hinton; has cell coverage
Spent last night as we were tired
Nice; small and quiet
Stopped to use the washroom; decided to stay for a night.
$10/night is crazy.

•
•
•
•

Responses
Family lives in Hinton; want to camp close by
Kids like it here
Been here before and like it.
Wonderful lake/affordable camping

6. Gregg Cabin Campground
Responses

• Best place around
• Was recommended by a friend. Hosted a batcher party weekend for
my brother.
• Can be on our quads; great price.
• Big enough for our group. Can quad. Nice cabin for when it rains.
• Love it here - leak in the roof (should fix soon).

• Family get together
•
•
•
•

Responses

Best place in Alberta
Friends booked it
Really nice place
Been trying to book here for a while. Finally got it and was
not disappointed

The most common responses for why campers chose the Gregg Cabin campground have to do with the ability to
book the facility as a group campground and enjoy group functions and that campers are able to use their quads
from the campground.
7. Lovette Campground
Responses

• Family favourite
• Been coming here for 35+ years and grew up in Cadomin. Been
bringing my family here every year.
• Came with my wife's family - family reunion.

Responses

• Really close to my work and quiet.
• Left a couple of days early to check out some new sites. Nice
here.
• Really like this campground. Got engaged here four years
ago.

8. McLeod River Group Campground
•
•
•
•
•

Responses
Try to book here every year. Family loves it.
Surprise anniversary for parents that live in Hinton
Tried for Gregg Cabin, but it was booked, but just as nice here.
One of our go-to places
Close to Hinton - wish it had cell coverage. Sharon lent us a radio for
emergencies

•
•
•
•
•

Responses
Really special place.
Husband loves it here; we come every year
Great area; been coming here for a long time
Member of the group picked it
It's a tradition; no husbands and no kids

Most commonly, respondents provided answers about why they come to the McLeod Group campground
having to do with being able to book the campground for larger family/friends get togethers and/or they have
been coming to the campground for many years (and its close to Hinton). Of the campers surveyed at McLeod
Group, 80% of them had stayed at this campground before.
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9. McLeod River Campground (North)
•
•
•
•
•
•

Responses
Love the area
So peaceful here. Usually pretty quiet
Was recommended to me
One of my favourite places; close to Hinton; no cell service
Been coming here for years
Free firewood; good price; has everything we are looking for

•
•
•
•
•
•

Responses
Friends booked here. First time for us
Remote and close to the river; great deal with free firewood
Close to town (Hinton); being coming here for years
We try to come here a couple of times a year. Love it.
Like to stay close to Hinton; meeting friends here as well
Usually try to get to as many campgrounds as possible close
to Hinton

Common responses around while the campers choose this campground had to do with it be close to Hinton,
affordable and has free firewood.
10. McLeod River Campground (South)
Responses

• Love it here
• Prices are just right. We are on a budget and clean, friendly staff.
Rita is my favourite campground host.
• I like the area
• Meeting our kids here
• Friends and our kids weekend out
• Nice! Close to Hinton. Friends like it here.
• Came here with friends for the last five years. Same weekend all the
time

Responses

• All Jasper campgrounds were full
• Meet our friends. Book site #9 as much as I can. Love the
river
• Nice spot. Good price
• All Jasper campgrounds were full
• Great layout. Not too big; pretty quiet
• Meeting up with some friends

Similar answers were provided to this question as those answers for McLeod North; that is, the campground is
close to Hinton and a nice spot. Two respondents noted that were there because all the campgrounds in Jasper
were full – this is a response that we are seeing for the first time in this 2019 surveys. Previous surveys did not
see this answer, but in 2019 a number of large campgrounds in Jasper were closed for maintenance (due to MPB
issues).
11. Fairfax Lake Campground
•
•
•
•
•
•
•

Responses

Love it here
Came across this campground about 5 years ago and I love it.
Found this site last year and really loved it and had to come back
Love the fishing
Favourite place to fish and close to home (Robb)
Fishing is really good
We always come here - convinced the grandchildren! Family to
come this time. Wonderful.
• One of the few spots left to go
• Stumbled across this place 5 years ago and now it is my go-to
campground

•
•
•
•
•
•
•

Responses

Nice place.
Came here with a friend last year and decided to come back
Been coming here all of my life
Nice layout, good fishing, nice drive
Meeting our friends here
Love to come here fishing
Been here a few times, meeting some of our friends. Used to
live in the area.
• Met some friends; they like the area

The most common responses for why campers chose the Fairfax Lake Campground centred on fishing
(specifically that it is good) and the beauty of the area. Fairfax has a consistently high percentage of people that
are repeat users of the campground (e.g. 86% in 2013 and 88% in 2019).
12. Emerson Lakes Campground
•
•
•
•

Responses

Nice. Quiet; not too many people normally
Nice little campground
Best spot in the world
Was at Petite first time last year! Read about this campground what a find!
• Always camp here: great campground
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•
•
•
•

Responses

Very nice; usually not too many people
Check out the fishing
Friend recommended it
Saw it on the recreation map and thought we would try it.
Not disappointed.
• Very nice; usually not too many people
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13. Little Sundance Campground
Responses

• Been coming here a long time even before you turned it into a grope camp. We all have tents and its just the right size

14. Petite Lake Campground
•
•
•
•
•
•
•
•
•
•

Responses
Been coming to this place since before it was a campground
Trying to stay away from busy areas
We can bring our quads and it is a great place to camp and cheap.
Friends agreed - three parties; great area
Love everything about the campground
Meeting old friends (used to live in Hinton)
Great site
Love it here.
Can bring ATVs and motor bikes
I work in the area and came across this campground and decided to
check it out

•
•
•
•
•
•
•
•
•
•

Responses
Really nice area
Great place.
Finally brought the family down.
Can bring our quads
Was recommended to me.
Love it here.
Nice spot; cheap and can bring quads
Come here every September.
Favourite spot.
Best place around.

Petite Lake is a campground managed by FRMA and is not a Provincial Recreation Area. Some common themes
around why respondents choose this campground are being able to use their ATVs, the beauty of the area, its
affordability, and the fishing.
15. Pembina Forks Campground
•
•
•
•

Responses
Group choose this place
Great price. Good ATV riding
Lots of good quadding in the area
Jasper was too busy. Decided to venture this way (Fox Creek said it
was pretty quiet)

•
•
•
•

Responses
Lots of good ATV trails close by
Great area.
To relax and enjoy nature
Been a favourite of mine for a while

A common theme in respondents answers was the good quadding in the area and the affordability of the
campground. There was another response about Jasper being too busy.
16. Wildhorse Campground
Responses

• Didn't know there was a campground here and thought we would
check it out.
• Love, love, love it here (book site #9 every chance I get)
• Was recommended to me. Really like it.
• Stumbled upon this campground last year and it has become a
favourite (and I have camped lots).
• Close to Jasper without all the hassle. Jasper had no spots to book.
• Closest to Jasper. Next year we will stay here; so nice and close to
Jasper
• Close to Hinton
• Heard it was nice
• Booked here because it is close to Jasper
• Close to Jasper, but not in Jasper. Also meeting friends.
• Love it here.
• Beautiful here; close to Jasper; fair price
• Close to Hinton; beautiful
• Close to Jasper
• Close to Jasper and affordable
• Close to Hinton; cell coverage; really pretty nice big sites
• Saw the sign (on the highway) and decided to check it out.
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Responses

• My fiancé loves the walk-in tent sites and brought me here.
Did not disappoint.
• Close to Jasper
• One of the nicest in the area
• Close to Hinton; husband is working and can come out after
work
• Great place for the kids, pets, and parents
• Was going to camp at the Dunes. Road was a mess. Called
Fox Creek office and was able to reserve site 6. So happy.
• Last minute choice; love it
• Love it here.
• Close to Jasper
• Close to Jasper
• Close to home.
• Recommended by friend
• Close to the dunes
• Close to the dunes
• Family lives in Hinton
• Jasper campgrounds were booked
• Close to home (Hinton) - just a little getaway
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The 2019 recreation survey is the first time Wildhorse had been surveyed, as FRMA was not looking after this
campground in 2013 (the date of the last survey). The most common response to the question of why campers
choose this campground was that it was close to Jasper or close to Hinton. This campground is about 20
minutes from Hinton and 10 minutes from the east gates of Jasper National Park.
17. Kinky Campground
Responses

• Saw it was close to Jasper
• Tried to go to Jasper, super full and busy, so booked here (very
worth it).
• Seen the sign and thought I would check it out
• Close to Jasper
• Used to come here with her dad
• Didn't answer

Responses

• Spending the night before heading to Jasper
• Booked because it was close to Jasper. Not a great layout.
No privacy.
• Favourite place, and site #6 is where I always stay
• Close to Jasper
• Close to Jasper without camping in Jasper
• Spending the night before heading to Jasper

This campground is located adjacent to the Wildhorse campground, so the responses are similar; with the most
common response being the respondent choose the campground due to its proximity to Jasper.
18. Brown Creek Campground
Responses

• Was cheap and didn't need a reservation
• Made it past my check point. Nice place.

Responses

• Nice area.
• I like it here and the price is right.

Brown Creek is one of the three campgrounds that FRMA took over when West Fraser purchased Sundance
Forest Products in the fall of 2013. It was not included in the last recreation survey (in the summer of 2013).
This is a remote campground and most respondents choose it because it was affordable and a stop along the
way to somewhere else.
19. Brazeau River Campground
Responses

Responses

• Close to the area we go quadding at and has a shelter.

Brazeau River is another one of the three campgrounds that FRMA took over when West Fraser purchased
Sundance Forest Products in the fall of 2013. It is a very low use campground and there was only one camper
surveyed.
20. Elk River Campground
Responses

• Coming here for a long time. It has become a tradition.
• Friends! I have been coming here for a few years and it's always
quiet (i.e. not busy). We can have fun.
• Trying new places.

• Always relaxing here.

Responses

• Heard it was nice.
• Came here a couple of years ago and liked it.

Elk River is the last of the three campgrounds that FRMA took over when West Fraser purchased Sundance
Forest Products in the fall of 2013. A common theme to the answer to the question around why this
campground was chosen had to do with past use, trying new places, and the beauty of the site.

2.11

Are you aware who manages this recreation site?

In 2011, all the signage at all campgrounds was changed to reflect the new FRMA partnership. It is important to
all the partners that campers are aware of who is managing the campgrounds. It is interesting to note that in
the first survey (2002) the campgrounds were being managed by Weldwood, in the second survey (2006) the
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campgrounds were being managed by Hinton Wood Products, and in the third (2013) and fourth (2019) surveys
the campgrounds were being managed by FRMA.
In general, FRMA should be pleased to see the recognition of who is managing and maintaining the
campgrounds remained fairly steady from 2006. This is likely directly related to the initiatives undertaken in
2011 to increase FRMA’s presence at the campgrounds. New signs were erected at each campground outlining
who managed and maintained the site, and new recreation maps and trail brochures and maps were developed
and distributed. Since 2011, new signage has been made for the kiosks at each campground and new recreation
maps have been developed and distributed. Table 8 below outlines the results from the surveys in 2002, 2006,
2013, and 2019.
Table 8 – Camper Awareness of Who Manages FRMA Campgrounds (2002, 2006, 2013, & 2019)
Survey
2002 Survey
2006 Survey
2013 Survey
2019 Survey

Yes, Aware FRMA
Manages Campgrounds
58%
70%
67%
62%

No, Not Aware
31%
28%
32%
23%

Yes, but
wrong answer
10%
0%
1%
15%

Didn't
Answer
1%
1%
0%
0%

total
100%
100%
100%
100%

Sample
Size
197
246
206
240

In the 2019 survey, there were fewer respondents that knew that FRMA was the manager of the campgrounds,
but still almost two thirds of the people responding did provide the correct answer. There were also 15% of the
people surveyed who gave the wrong answer (Table 9), but even then, the answers were close (i.e. they either
thought it was Fox Creek or West Fraser). This confusion is understandable, as they are making reservations
with Fox Creek and writing any checks for payment to West Fraser. There are perhaps some things we can do in
the upcoming years to better raise the profile of FRMA, including more signage and more advertising. Table 9
below shows the results of from those people who gave the wrong answer (i.e. thought they knew who
managed the campground, but actually didn’t).
Table 9 – Respondents thinking they knew who managed the campground, but gave wrong answer
Yes, but wrong answer (2019 Survey)

Alberta Environment and Parks
Fox Creek Development Association
West Fraser
Total

Percentage

Number of wrong answers

8%
69%
22%
100%

3
25
8
36

It is also worth pointing out that in the 2019 survey, the percentage of people that had no idea who managed
the campground they were in was at its lowest level (23%) since surveying began in 2001/2002. In addition, if
you remove the five most recent campgrounds that FRMA has taken over the management of (i.e. Wildhorse,
Kinky, Brown Creek, Brazeau River, and Elk River), the percentage of people that know it’s FRMA that manages
the campground goes from 62% to 70%.

2.12

Do you believe the camping fee, which includes free firewood, is “not enough”
“reasonable” or “too expensive”?

This question is important as FRMA wants to provide a safe, enjoyable, and affordable recreation experience –
this is one of the main reasons that fees have been kept lower than most other camping areas in the province.
The graph on the following page clearly shows that for the vast majority (80%) of the campers, the camping fee,
which includes free firewood, is reasonable. In fact, almost 10% of the respondents in 2013 said the fee was not
enough and in the 2019 survey that increased to 16%.
In the 2019, only 5% of those surveys felt the fee was too expensive, but this was almost entirely made up of
responses from the Wildhorse and Kinky campgrounds, which have a significantly higher fee than the rest of the
FRMA’s campgrounds. The fee is higher at these campgrounds, because up until 2018, FRMA had to pay a
$6/night levy fee to the GoA for each camper using a site. We simply couldn’t charge $11/night (the rate at the
majority of FRMA campgrounds), because more than half of it would have to be given back to the GoA. That
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$6/night levy was removed in 2019, so we will think about lowering the price to these two campgrounds moving
forward.

However, seven campers in the 2013 survey and five campers in the 2019 survey, felt the fee was too expensive.
For those seven campers a follow-up question was asked – “would you prefer to pay less but pay for firewood
(or provide your own)”? Table 10 provides a summary of their responses.
Table 10 – Would Camper Like to Pay for Firewood for a Cheaper Camping Fee?
Campground
Whitehorse
Rock Lake
Watson
McLeod (South)
Little Sundance
Wildhorse
Kinky
totals

Provide own firewood Pay for firewood
Other
2013
2019
2013
2019
2013 2019
1
1

Other answer comment
Don't want to pay for firewood, sites
should be free

2
1
1
1

4

2
3
5

5
3

Firewood should be free
Too expensive for part of group fee
Want free firewood, but lower fee

5

So, the vast majority of those surveyed over the years either think the camping fee is reasonable or not enough,
and pretty much no one wants to pay or bring their own firewood. Free firewood is one of the top draws for
FRMA managed campgrounds.
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2.13

Have you purchased fuel or supplies for your camping trip in Hinton or Edson?

This was a new question for 2013 – it was not asked in the 2002 and 2006 surveys, but was asked again in the
2019 survey. The idea behind this question was to gauge in general how much economic impact FRMA’s
recreation program was bringing to the communities of Edson and Hinton. Interestingly, on average, 70% of the
respondents indicated that they had purchased fuel or supplies in Hinton or Edson for their camping trip to the
FRMA campgrounds. This provides solid evidence that this recreation program is having tangible benefits to the
local communities of Edson and Hinton.
The graphs, which are shown below, summarize the results from this question for 2013 and 2019, while the next
graph provides the same information by FRMA managed campgrounds for 2019.
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2.14

On a scale of 1 to 5 with 1 being very poor and 5 being very good, how would you rate
each of the following?

Table 11 provides a summary of the satisfaction level for the various services or expectations provided
by FRMA at the campgrounds we manage. The results from 2002, 2006, 2013, and 2019 are all shown in
the same table so that trends can be seen and monitored.
Table 11 – Satisfaction with FRMA Service
All Sites Combined
Availability of firewood

Quality of firewood

Maintenance of the toilets

Quality of the picnic table

Noise control

Sense of security

Value for the camping fee

Overall, how would you
rate your stay?

Year Surveyed
2002 Survey

Very Poor
0.0%

Poor
0.0%

Neutral
0.6%

Good
19.9%

Very
Good
78.8%

Didn't
Answer
0.6%

Total
100%

2006 Survey

0.0%

1.2%

4.5%

15.9%

77.2%

1.2%

100%

2013 Survey

0.0%

1.0%

2.4%

38.3%

58.3%

0.0%

100%

2019 Survey

0.0%

1.3%

2.5%

28.8%

66.7%

0.8%

100%

2002 Survey

3.2%

15.4%

25.0%

30.1%

25.0%

1.3%

100%

2006 Survey

0.8%

4.5%

11.4%

36.6%

44.3%

2.4%

100%

2013 Survey

3.4%

18.9%

17.0%

40.8%

19.9%

0.0%

100%

2019 Survey

0.0%

2.9%

2.9%

27.1%

66.3%

0.8%

100%

2002 Survey

0.0%

2.6%

10.3%

44.9%

39.1%

3.2%

100%

2006 Survey

1.2%

3.3%

13.4%

29.3%

48.4%

4.5%

100%

2013 Survey

0.0%

7.3%

13.1%

33.5%

46.1%

0.0%

100%

2019 Survey

0.4%

3.3%

10.0%

19.6%

65.4%

1.3%

100%

2002 Survey

0.6%

5.1%

12.8%

32.7%

48.1%

0.6%

100%

2006 Survey

0.8%

2.8%

8.1%

30.5%

55.7%

2.0%

100%

2013 Survey

0.0%

1.5%

3.9%

42.2%

52.4%

0.0%

100%

2019 Survey

0.0%

0.4%

2.5%

19.2%

76.7%

1.3%

100%

2002 Survey

1.3%

1.9%

6.4%

41.0%

46.2%

3.2%

100%

2006 Survey

2.0%

3.7%

9.3%

24.0%

56.9%

4.1%

100%

2013 Survey

0.5%

3.4%

24.3%

27.7%

44.2%

0.0%

100%

2019 Survey

0.0%

1.7%

12.5%

15.8%

68.8%

1.3%

100%

2002 Survey

0.0%

1.9%

4.5%

39.7%

51.3%

2.6%

100%

2006 Survey

0.0%

1.6%

10.2%

27.2%

58.5%

2.4%

100%

2013 Survey

0.0%

1.9%

20.4%

30.6%

47.1%

0.0%

100%

2019 Survey

0.4%

1.3%

4.2%

17.1%

75.8%

1.3%

100%

2002 Survey

0.0%

0.0%

1.3%

11.5%

86.5%

0.6%

100%

2006 Survey

0.0%

0.0%

3.3%

13.4%

82.5%

0.8%

100%

2013 Survey

0.0%

0.5%

1.5%

24.3%

73.8%

0.0%

100%

2019 Survey

0.0%

1.3%

1.3%

16.7%

79.6%

1.3%

100%

2002 Survey

0.0%

0.0%

0.0%

14.7%

84.0%

1.3%

100%

2006 Survey

0.4%

0.0%

1.6%

21.5%

75.2%

1.2%

100%

2013 Survey

0.0%

1.0%

0.0%

28.6%

70.4%

0.0%

100%

2019 Survey

0%

2%

1%

17%

79%

2%

100%

Table 12 further subdivides the data from Table 11, grouping the “very poor” and “poor” results
together, and the “good” and “very good” results together. This is done to provide a better overall
general impression on how FRMA is doing managing its campgrounds, as the difference between “good”
and “very good” is quite subjective, as well as the difference between “poor” and “very poor”.
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Table 12 – FRMA services rating grouped by "poor/very poor" and "good/very good"
All Sites Combined
2002 Survey
2006 Survey
2013 Survey
2019 Survey

Very Poor Poor

Neutral

Good - Very
Good

Didn't
Answer

Total

4%
3%
5%
2%

8%
8%
10%
5%

87%
87%
85%
92%

2%
2%
0%
1%

100%
100%
100%
100%

As shown in Table 12, the overall satisfaction with the services provided by FRMA have steadily increased
though the years, with the “good/very good” responses going up and the “poor/very poor” responses going
down.
The graphs below summarize all of the information in Table 11 by service provided, again to monitor trends
across the years.
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Discussion
Clearly, some of the factors being measured have trends that are going down; some have trends going up;
while others are relatively static.
A. Firewood – Camper’s happiness with the availability of firewood over time has remained relatively
constant, but in previous surveys, they have not been as happy with the quality of the firewood. In
the 2019 survey, the happiness with the quality of firewood has significantly increased (from 80% to
over 90%). This is mainly due to two things – all the woodbins at FRMA managed campgrounds now
have roofs on them (none did in 2000 when West Fraser took on the rec program) and West Fraser is
making a conscientious effort to provide dry coniferous firewood, whenever possible. Aspen is now
rarely used as a firewood source.
B. Maintenance of Toilets – There is a generally a high and a static satisfaction with the job FRMA is
doing maintaining the toilets. In the 2019 survey, the level of “good and very good” responses were
the highest to date.
C. Maintenance of Picnic Tables – There is a marked, and continual, upward trend in the satisfaction of
the picnic tables at FRMA campgrounds. This can be attributed to the fact that FRMA has spent tens
of thousands of dollars in the past 20 years replacing old picnic tables with new ones.
D. Noise Control and Sense of Security – These two items are interrelated. Loud parties and rowdy
people infringe on one’s sense of security. The satisfaction with these two items has clearly being
going down over the last 10 years. This issue is a difficult one to deal with as FRMA has little control
over it. We have been hiring the services of two Parks Conservation Officers each year to help patrol
FRMA campgrounds, but they obviously can’t be everywhere at once, so issues tend to happen.
Unfortunately, it’s an issue that comes with these rustic, remote, and small campgrounds that FRMA
manages. In the 2019 survey the levels are still relatively high, with over 80% of the respondents
indicating they felt noise control was “good or very good”, and over 90% of the respondents saying
their sense of security was “good or very good”. In 2020, FRMA has not been able to contract the
services of two additional seasonal Conservation Officers, so it will remain to be seen what impact
this has on noise control and sense of security.
E. Value for Camping Fee and Overall Satisfaction with Visit – This measurement remains very high and
has not fluctuated much over the decade, remaining above the 90% level. This is a good sign that
FRMA is overall doing a fairly good job.

2.15

In your opinion, what could be done to improve this site?

This was an open-ended question; not all participants in the survey responded (i.e. made suggestions).
This was a very important question, and will help guide FRMA in the planning of future upgrades for the
sites we manage. In the following sections, the responses to this question for each campground will be
outlined in a table; however, if a response was along the lines of “nothing” or “don’t know”, they will
not show up in the table. After each table, where applicable, there will be a short discussion about
what, if anything, FRMA might do to address the comments.
1. Whitehorse Creek Campground (survey size 19)
Responses

•
•
•
•
•
•

No changes needed. Just lots of buttercups.
More equestrian sites; fix stall 18 (very muddy)
Pretty good the way it is
Make it quit raining (just kidding). Everything is good
It's all good. Maybe grade the road
The mine trucks going by can get annoying, otherwise everything
is pretty good
• Rake out sites - last camper didn't muck out stalls

•
•
•
•
•
•

Responses
Leave it as is.
Washroom got messed last night
Really nice - road was a little rough
Need water pump that works
Horse pens are getting pawed deep - not useable
I really wish it went back to first come first serve, but I do like
that there is cell coverage now. W are getting up in age and
good to know we can check in with our kids

Suggestions can be grouped into a few main categories:
➢

Make more horse sites – This would fall under the government’s mandate. FRMA would be
willing to construct more sites, but this project would have to be initiated and approved by
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➢

Parks. FRMA will be making improvements to stall #18 in 2020, replacing the stall floor with
crush gravel.
Don’t change anything – This was the more common comment; basically, keep things the way
they are – rustic.

2. Wildhay Group Campground (survey size 5)
• No issues
• All good
• More toilets

Responses

Responses

• Good site - will come back
• Really great spot - did not disappoint

No suggestions that FRMA will act on. This site underwent a large overhaul (by Parks) in 2019, so
currently it is in very good condition. There are no plans to add additional toilets.
3. Rock Lake Campground (survey size 34)
•
•
•
•
•
•
•
•
•
•
•
•

Responses
Can' think of anything.
Leave it as is.
Wonderful as usual. No need to improve.
More corrals.
All good.
Love the free firewood. Fix the road - it's really bad and washed
out by the corral.
Really nice campground.
Not a darn thing.
Keep as is.
Road is in pretty rough shape.
Nothing. Great to have free firewood.
No complaints - lots of dry wood and clean sites. What more
could we ask for?

•
•
•
•
•
•
•
•
•
•
•
•

Responses
Everything is great (considering my truck broke down).
Love that we can have free firewood. Don't change a thing.
Lots of holes from the ground hogs.
No problems.
No complaints.
Our neighbour ran his generator all night (was no one around
for me to tell).
Nothing, but sad to see all the pine beetle trees.
Better drainage in the corrals (need pit).
Could you have changed the weather.
Great campground. So many areas to choose from.
Better road.
Pump out the washrooms.

Suggestions can be grouped into a few main categories:
➢
➢
➢

➢
➢

Don’t change anything – this was the more common comment; basically, keep things the way
they are – rustic.
Make more horse sites – This would fall under the government’s mandate. FRMA would be
willing to construct more sites, but this project would have to be initiated and approved by
Parks.
The road – There is an ongoing issue with the road washing out near the entrance to the
campground. This occurs semi-regularly and has resulted in campers being trapped behind the
washout. FRMA (nor West Fraser) does not own this section of road (Yellowhead County
does), and there have been many attempts at fixing this ongoing issue, but they have all been
temporary and there still isn’t a permanent solution. A permanent solution would be very
expensive, and at this point in time, no government agency is interested in taking that on, so
for the foreseeable future, this problem will likely continue.
Pump out the washrooms – This is done annually for the Rock Lake campground, usually at the
very end of the season.
Free firewood – Almost everyone is grateful for the free firewood provided as part of the
camping fee.

4. Obed Lake Campground (survey size 9)
Responses

• So small; didn't have time for a fire. Really nice site we had.
• Make more sites; we were in 6, 7, and 8. Not a lot of room
• Very small campground - but only one other camper so it was
good
• Build some better sites
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Responses

• Sure, wish there was more sites
• Need a couple more sites. Fix the road
• Pretty views. Could benefit from a few more sites. Would like
to be able to reserve.
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The main suggestions for improvements to this campground were all centered around making more
campground sites, as there are only 8 existing sites and they are quite small and close together. FRMA
and Parks are aware of this issue, and Parks has shown some interest in making more sites, (there is
even a plan in existence), but the project has not moved forward to date due to funding issues.
5. Watson Creek Campground (survey size 12)
•
•
•
•
•
•

Responses

Responses

Nothing, so nice; lots of trees and not so close to the next site.
• Showers
Road a bit soft
• Couple of potholes to fix. Have more pull through sites
Never knew this place existed; now if do. Don't change a thing.
• Nothing - worked out well for my group
A few deep pot holes, and the washroom is smelly
• Only issue was we had to ask people in my site to leave.
The road between Cadomin and here is horrible
• Fill in a couple of the pot holes
Not much. Would be nice if some of the yahoos would not burn their fire too high; one-night site #11 must have burned a whole truck
load. I told them to have smaller fires.

There were a number of suggestions around fixing the potholes on the campground road – this was
originally on our 2020 workplan but was removed as a lower priority. At some point in the future there
will need to be some work done to the internal campground road. Comments like adding showers are
totally impractical as this is a remote, rustic site, with no electricity.
6. Gregg Cabin Campground (survey size 10)
•
•
•
•

Responses

•
•
•
•

No improvements needed.
No everything was great.
Excellent as always
Grass is kind of long

Responses
No complaints; all good
Everything is good. Well looked after.
Everything is good
Lock up the wood so people don't steal it.

Most of the comments are positive, or along the lines of “everything was great” or “no improvements
needed”. Throughout the open-ended questions from the survey, there is a common theme around
people’s frustration with firewood theft from the campgrounds. Perhaps, in 2020, there can be some
sort of effort from the enforcement branch of AEP to address this ongoing issue, which costs FRMA
thousands of dollars annually. There was also a comment around the grass being long. This is not a
lawn, but naturally occurring grass – it is cut from time to time during the camping season, but isn’t
manicured.
7. Lovett Campground (survey size 6)
Responses

Responses

• Some sites are getting overgrown, probably because it is not a
high use campground.
• Better wood and more of it.
• Can't think of anything.

• New outhouses. More firewood; we ran out Sunday night. A
red pick-up pulled in and took a 1/2 truck load.
• Five stars! Really clean. Not crowded.

There were two suggestions for the Lovett Campground that could potentially be acted upon:
➢
➢

New washrooms – This would have to be a projected initiated by Parks. FRMA will sand and
repaint the washrooms in 2020.
Overgrown sites – This is a low use campground and could you a brushing out. FRMA will look
to do this in 2020 or 2021.

8. McLeod River Group Campground (survey size 10)
Responses

• Not much places to park our trailers
• Great area - a little small but we made it work
• Great place

• New outhouses
• Needs new outhouse
• Everything was good
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There were two themes for suggestions on improving the campground, which were:
➢
➢

New washrooms – This would have to be a projected initiated by Parks.
Small sites – This site, as most FRMA campgrounds, were built in the 1960s and 1970s, long
before the big camping units that we see today. Any decision about making these sites bigger
would have to be initiated and approved through Parks.

There have been some significant upgrades to this campground over the last couple of years including
upgrades to the shelter and installation of horseshoe pits.
9. McLeod River Campground (North) (survey size 12)
•
•
•
•

Responses
Have sites on a first come first serve basis only
New bathrooms are very stinky
It's a little on the dark side, but still okay
Have a playground for the kids. Some yahoos were partying all
night in site #18. They left this morning. Glad

Responses

• So far so good
• New outhouses would be good
• Nothing - great campground in our back yard (from Hinton)

There were similar concerns (as McLeod Group) about the outhouses. There was also a suggestion
around installing a playground – FRMA is not interested in this, given maintenance and liability issues.
There was also a suggestion about having sites on a “first come- first serve” basis only. There are many
sites that are on a “first come-first serve” basis, but there are also sites available for reservations. FRMA
will not be making any changes to this system.
10. McLeod River Campground (South) (survey size 12)
•
•
•
•

Responses
Stop the people stealing wood.
Fix the potholes. Put in a playground.
Such a nice place. No improvement needed.
Need lock fixed on lady’s bathroom door. Kind of wish there was
cell service.

•
•
•
•

Responses
Like all of it.
Washrooms are smelly
Road needs a little fixing
Wish the theft would stop; someone stole our propane tank last
night

This is a new campground built in 2010 through a partnership between West Fraser, Parks, and a federal
stimulus grant. There were, again, some reoccurring themes:
➢
➢
➢
➢

Washrooms – Complaints about washrooms being smelly can be common and depend a lot on
whether or not the toilet is being used properly; with the main mitigating factor being to close
the toilet seat after use. If this isn’t done, the washroom can become smelly.
Playground – As noted, previously, FRMA is not interested in building any more playgrounds.
There is one a Rock Lake and it is difficult to maintain to standards.
Firewood theft – See previous comments.
Lock fixed on bathroom door – FRMA will ensure this is done in 2020 (if it hasn’t already been
addressed).

11. Fairfax Lake Campground (survey size 17)
•
•
•
•
•
•
•
•

Responses
Nothing much. Don't change a thing.
Would like to see it patrolled more. Wood was hard to chop
Toilets are clean, but stinky and must be getting full
No complaints
Not a lot
Take away the reservation system. Don't like it one bit!
No complaints, clean as usual, beautiful views, and good fishing
The bathrooms were a bit disappointing. Two days before
cleaning. Staff came by. Understandable just after the long
weekend, but some people are pigs

•
•
•
•
•
•
•
•
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Everything is good
Keep up the good work
Have dry wood
Nothing. Wow, free wood!
Pretty good the way it is
Really pretty; will be back
More sites by the lake would be nice, but that's just me
dreaming. Great place!
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The majority of the suggestions were along the lines of “like it the way it is, don’t change anything”.
There were a couple of comments about the bathrooms – once again, it must be pointed out that these
are rustic, remote campgrounds that FRMA cannot visit everyday, so there will be times when the
washrooms are not as clean or as nice smelling as other times.
Comments on the reservation system used by FRMA have elicited varying response over the years.
People coming from a long way away, like to have the security of knowing their site is booked and
reserved. People without reservations, want to camp in empty sites that are set aside for reservations
only. So, there is potential for conflict there, but FRMA tries to keep a reasonable balance between
having “first come-first serve” sites and reservation only sites.
12. Emerson Lakes Campground (survey size 9)
•
•
•
•
•

Responses
Keep it as it is
Need new water pump
Don't change anything
Smaller, drier firewood
Make bigger sites

•
•
•
•

Responses
Need new water pump
Not a thing; nice, rustic, and quiet
Wood is very wet! Doesn't burn well
Pave the road

The issue of needing a new waterpump will be passed onto Parks. In general, we are trying to move
away from waterpumps, as there are liability issues there and all pumps have to have a “boil water”
advisory sign on them, which limits their use in the first place.
Comments like pave the road or complaints about the size of the firewood are not taken too seriously.
Fire wood is free and ranges in size – an axe is required to split it. The forestry road to the site will never
be paved.
13. Little Sundance Group Campground (survey size 1)
Responses

Responses

• The bathrooms are getting a bit run down

This is a very low use group site – West Fraser is advocating for its closure and removal from the
Provincial Recreation (PRA) Area designation. No further dollars will be put into this campground until a
decision is made around whether or not it will stay a PRA.
14. Petite Lake Campground (survey size 20)
•
•
•
•
•
•

Responses
Nothing. It's great; nice new tables
Not much; few new potholes
Really great spot - don't change it.
Nothing (maybe boat rentals)
Need a water pump
Need a few more big sites. Our friends can't get their toy hauler
in here.

•
•
•
•
•
•

Responses
Can't think of anything
No improvements needed
Great place!
Leave it as is.
Don't lose Rita; she is our favourite gal.
Wasn't much wood when we got here on Thursday. Then one
person grabbed it all. Fox Creek was here filling it up Friday
afternoon. Otherwise a great place to camp.

There were no suggestions that FRMA would take action on at this time. There have been numerous
upgrades to this campground over the years.
15. Pembina Forks Campground (survey size 8)
Responses

• A few blown down trees - could clean up the big ones
• Newer washrooms would be nice. Mice got the toilet paper
• Washrooms definitely need an upgrade. Someone spray painted
one of them
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• Sites are getting a little overgrown, but not a biggie
• Nice and quiet here
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This is another very low use, rustic campground. A big windstorm about 5-6 years ago created a lot of
blowdown within the site. Parks would not clean it up, so over the years, FRMA has cleaned up the vast
majority of the blowdown.
The comments about the washrooms will also be passed onto to Parks and the decision to replace them
would have to be made by Parks.
16. Wildhorse Lake Campground (survey size 34)
Responses

Responses

• Wish there were showers, road very bad shape; almost turned
• Stop the people from stealing firewood (unreal). The wood bin
around. Glad we kept going
was full Thursday night.
• Leave it as is
• Not a thing. So beautiful and rustic
• If they paved the road this place would be full all the time.
• Stop the loud partying - will call Parks tonight
• Don't let the word out on how nice it is; it will get to busy.
• Fix the road properly
• Have showers; then it would be perfect
• Repair the road a little
• Have more sites; fix the road.
• Great campground - site #6 is the bomb. Best views.
• Not a thing. Really nice
• Nice here
• Great
• Better wood - it was wet. Someone needs to fix the road.
• Good so far.
• Some of the numbers were confusing
• Road could be better. Glad it wasn't too far.
• Better advertised. So close to Jasper
• Fix the road. Inner campground road has big pot holes now.
• Nothing I can think of
• Road coming into campground is in very rough shape. Had a
• Should be able to book whatever site you want; bummed I didn't
loud truck driving around at 12 p.m. Should have a gate.
get site #18
• Fix the road; have more sites like #6 (perfect)
• Allow quads to drive in campground and then it would be perfect
• It's good
• Would be nice to drive our quads in and out of campground
• Showers and fix the road
• Fix the road please
• Really nice here. Spectacular mountain views. Wish I had known about this place sooner.

There were a number of themes around the improvement of this campground, which were:
➢

➢

➢
➢

➢

Fix the Road – The road into the campground is owned by West Fraser. The Company has no
silviculture, planning, or future harvesting planned in the area, so doesn’t need to maintain the
road to a high stand (essentially 4x4 or quad access will suffice). Over the past decades, West
Fraser has been maintaining the road into the campgrounds both during the summer and
winter (for ice fishing). Over the years, the road in certain spots has begun to deteriorate
significantly. In the spring of 2020, West Fraser made some substantially upgrades to these
sections of the road. Also, in 2019, the roads within the PRA were brushed out by Fox Creek
(with some remaining work to do in 2020).
Firewood theft – Unfortunately, the location of this campground (and Kinky), which is close to
the Brule sand dunes (a hugely popular random camping and quadding area) means that
firewood theft is an ongoing issue. It is frustrating for paying campers, and FRMA, who
ultimately carries the cost. As noted previously, perhaps there could be some enforcement
focus regarding firewood theft by Parks in 2020.
Showers – An impractical suggestion as there is no power to the campground.
Quads – A percentage of the people using this campground are using it as a staging area for
the Brule sand dunes. It is against the law to ride quads in, out, or around provincial
campgrounds unless the campground has been designed for quad use by Parks. Having a
designated route in and out of this campground for quads could be something Parks could
investigate, but not something FRMA has the mandate to do.
More enforcement – There are reoccurring issues at this campground with campers being loud
past quiet time (11 p.m.). This is an issue that Parks has to address.

17. Kinky Campground (survey size 11)
Responses

• Tell quadders not to drive into campground. They were loud at
around 11:30 a.m.

Responses

• Sites are too close together. I would not stay here - it was too
busy.
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•
•
•
•
•

Sites are too close together. Need more trees
• More privacy
Wood was a little wet but okay after the fire was going well.
• Nice quiet place. Don't change anything.
More government patrols
• Pretty open. A little more privacy would be nice
Better road
• Not a thing.
More space between sites; usually not too busy. Sometimes I have it all to myself; got to find a way to get people to stop stealing the
firewood. I watched a guy in his mid-thirties along with a 10-year old bot load their truck up and leave to the dunes. Unreal

Some of the issues raised at Wildhorse, were also raised at Kinky (the campground are only about a
kilometer apart), such as fixing the road and noisy campers; however, the most common suggestion is to
make the sites further apart, as currently, it is more set up like a parking lot than a campground. FRMA
would be willing to commit funds to making this site more user friendly, but this approval and direction
would need to come through Parks.
18. Brown Creek Campground (survey size 4)
Responses

• Very tight camping spots. It's a shame the river has washed
away so many sites. All by ourselves. Rained too hard to start a
fire last night.

Responses

• More sites here would be wonderful.

This is a very low use and remote site, where the river has washed away portion of the campground
road and campsites. Parks does not have the funding to fix it. In 2020, FRMA will advocate for its
removal from the Parks system (consistent with GoA direction released in spring 2020).
19. Brazeau River Campground (survey size 1)
Responses

Responses

• Let our dogs loose. They like to roam.

This is also a very low use and remote site. In 2020, FRMA will advocate for its removal from the Parks
system (consistent with GoA direction released in spring 2020)
20. Elk River Campground (survey size 6)
Responses

• Couple of big potholes need fixing
• All good
• Fix the few big potholes (although it might be a good thing, as it
makes people slow down)

Responses

• Not a thing.
• Showers would be nice.
• Great spot - don't change a thing.

The comments around fixing the internal campground road will be addressed by FRMA in 2020 (it is in
the workplan). Showers, as previously noted, are impractical, as there is no power at the site.

2.16

In your opinion, what could FRMA do to improve its recreation program?

This was an open-ended question; not all participants in the survey responded (i.e. made suggestions), and
most of the suggestions were more specific to the campground the respondent was using, rather than a
suggestion about how to improve FRMA’s overall Recreation Program.
The responses to this question for each campground are outlined in a Table 13; only those respondents that
made actual suggestions are included (in other words, those respondents that said they had no suggestions,
or simply provided positive comments, such as “you’re doing a good job already” are not included in the
table). At the end of the table there will be a short discussion on what, if anything, FRMA might do to
address the comments.
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Table 13 – What could FRMA do to improve its Recreation Program?
Campground
Whitehorse Creek
(survey size 19)

Wildhay Group
(survey size 5)

Rock Lake
(survey size 34)

Obed Lake
(survey size 9)

Watson Creek
(survey size 12)

Gregg Cabin
(survey size 10)

Lovett
(survey size 6)

McLeod River Group
(survey size 10)
McLeod River (North)
(survey size 12)

McLeod River (South)
(survey size 12)

Fairfax Lake
(survey size 17)

Emerson Lakes
(survey size 9)

Little Sundance Group
(survey size 1)

Petite Lake
(survey size 20)

Pembina Forks
(survey size 8)

Wildhorse Lake
(survey size 34)

Kinky
(survey size 11)

Brown Creek
(survey size 4)

Brazeau River
(survey size 1)

Elk River
(survey size 6)

•
•
•
•

Suggestions
Keep supplying firewood - it's awesome.
More equestrian sites.
Fix the road (note: this comment is specific to this campground, not the FRMA program).
More campgrounds like this.

• More group sites.
•
•
•
•
•
•
•
•
•
•
•

Have more quadding sites.
Not sure; more places like this.
Fix the road (note: this comment is specific to this campground, not the FRMA program).
Have some sites by the lake.
Keep the program; very unique partnership.
Make Obed reservable again (note: this comment is specific to this campground, not the FRMA
program).
Have more quadding sites
Seems to be good. Maybe some fishing supplies.
Trails are getting bad (note: this comment is specific to this campground, not the FRMA program).
Have more places like this.
More places like this would be awesome.

• Be allowed to stay more than 16 days.
• Have some designated sites (at this campground).
• More group camps.
• No suggestions from any person surveyed; main theme was “love the program” and “don’t change a
thing”.
• No suggestions from any person surveyed; main theme was “seems to be a good program” and “keep
up what you’re doing”.
•
•
•
•

Pretty darn good - wish FRMA would take over Fickle Lake.
Educate people with regards to garbage. If it doesn't fit in the container, take it with you.
Finish paving the road would be nice.
No suggestions from any person surveyed; main theme was “love FRMA campgrounds” and “best
program around”.

• No comments – only one party surveyed.
• Have more campgrounds for quads.
• A few trees have blown down. Need to clean up. (note: this comment is specific to this campground,
not the FRMA program)
• Pretty cool; nice rec maps; more advertisements would be good.
• More campgrounds like Wildhorse and McLeod South.
• More sites would be nice. (note: this comment is specific to this campground, not the FRMA program).
• Allow quads in campgrounds.
• Have more places like this
• More places like this would be awesome
• No comments – only four parties surveyed
• No comments – only one party surveyed
• One person said keep FRMA as it, but the rest had no comments.

The main suggestions can be summarized into the following categories: keep supplying free firewood, have
more sites where quads can move in and out of the campground, be allowed to stay longer than 16 days,
have more equestrian campgrounds, educate people of managing garbage, and have more campgrounds
run like FRMAs.
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2.17

Type of camping equipment

This was not a question asked of the camper, it was simply an observation made by the interviewer. In
2013, the majority of the people using FRMA’s campsites were in some type of a recreational vehicle such as
a fifth wheel/trailer (41%), camper (19%), motorhome (8%), or tent trailer (15%). The single most common
type of camping equipment was a fifth wheel or trailer, which appears to have changed since 2006 and
2002, where the most common camping equipment was the tent. In 2019, once again the most popular
type of camping equipment was the trailer/fifth wheel at 51%; followed by the tent at 23%. The use of
campers and tent trailers has steadily declined, while the use of motorhomes has remained relatively stable.
See the graph below:

The continued popularity of the trailer/fifth wheel does follow some of the comments made from
respondents regarding improvements; namely, larger sites to fit these larger units. As previously noted,
most of these campgrounds are more than 40 years old and designed for the size of camping units at
that time (which were much smaller).

2.18

Respondents Comments

The last question of the survey was to ask the respondents if they had any final comments, questions, or
concerns they would like to note. Not all of respondents had comments, but Table 14 on the following
page reproduces all of the comments that survey participants did make.
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Table 14 – Respondent’s General Comments Regarding FRMA and Recreation Program
Campground
Whitehorse Creek
(survey size 19)

Wildhay Group
(survey size 5)

Rock Lake
(survey size 34)

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Obed Lake
(survey size 9)

Watson Creek
(survey size 12)

Gregg Cabin
(survey size 10)

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Suggestions
Always a pleasure booking with the ladies at the office. Rita is a gem at the campsite.
One of the best places to come riding. The trails are starting to get run down.
Seen a grizzly bear yesterday.
More campgrounds like this.
Kids are loving this place as much as I did when I was young.
Great staff! Great job!
We have the best time here every year.
Awesome campground.
We have very big motorhome - we fit in site #7 perfectly.
Never seen washrooms this clean before - great job!
Will be back for sure
Great place!
So many mosquitos; got lost first night
Love the barbeques and lights inside the shelter. Just need showers now.
Pretty cold at night.
Long drive but worth it.
Can't believe how big this campground is. I will be back in August.
Great spot. We love Rita and the other Fox Creek staff.
Keep it the way it is. Don't pave the road; if you do, everyone will come here.
Had a few young people playing loud music last night. Park ranger asked them to leave. Lots of pine
beetle trees now - makes me sad.
Still prefer the old style of camping. Hope it doesn't get too busy here. Nice the way it is.
When are they going to repair the road.
Wow is all that I can say. Perfect!
Rita, Sharon, and the girls at Fox Creek are great. I bring them doughnuts every spring to show my
appreciation of a job well done.
Clean, quiet, tranquil; what more could we ask for. Well done.
Very impressed with this campground.
Road is pretty rough. Big washout! Hope they fix soon.
We have the absolute best views of the lake.
Beautiful drive.
Our favourite campground.
Beautiful lake.
The bathrooms are so clean. Big bonus.
Will be back for sure.
Staying one night now and one night on trip out of Wilmore.
Road pretty rough.
Best campground around.
Love it here.
Still my favourite place to camp.
Great place - horrible weather.
Will be back next year.
Really great campground.
Very weird - not many campers. So beautiful.
Great spot - will be back.
Been coming here for a long time. Crazy how many people pull in for the night, don't pay, and just
leave in the morning.
Great little campground.
Very quiet - you can hear the river.
Don't change a thing - I camp at lots of the FRMA campgrounds and love it.
We are university students. We normally only go to Jasper. Will be back here for sure on September
long weekend.
The ladies do a great job - hard workers!
Love quadding in the area, but pain to unload and load up all of the time.
We are having a wonderful time.
Really nice campground; and friendly staff.
When are they going to fix the road to Wildhorse Lake?
Love that this place exists right in our backyard. Lots of good memories.
What a gem of a place. Brought our quads and never took them off the trailer.
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Campground

Lovett
(survey size 6)

McLeod River Group
(survey size 10)

McLeod River (North)
(survey size 12)

McLeod River (South)
(survey size 12)

Fairfax Lake
(survey size 17)

Emerson Lakes

Suggestions

• Rita is a wonderful lady.
• We love it here. Thank goodness for the cabin; so much rain this year.
• Kids loved riding their quads and dirt bikes.
• So many memories made here.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

(survey size 9)
•

Little Sundance Group
(survey size 1)

Petite Lake
(survey size 20)

Great campground.
Kids really like it here.
Love it here.
Really like it here.
Only three families showed up (due to rain) but we made a weekend out of it.
This site really works well for the group.
Perfect place - river so soothing.
Wonderful campground
People need to sop stealing firewood over the years I have seen a lot of theft
Can't believe free firewood - this is unheard of.
Went and cleaned up the site where the people were parting - lots of empties and garbage
Fewer bad potholes
Really dislike how many people come and steal the firewood
Didn't realize there was no cell phone coverage
Really good the way it is. Hate paying for firewood at other campgrounds.
Love the campgrounds that FRMA operates
I like the pull through sites; still learning to back up
I like all the FRMA campgrounds. Need more group sites. Tried to book Gregg Cabin and was
unsuccessful again.
We are senior's and appreciate the low cost and free wood. Thank you for splitting a few big log pieces
for us.
Nice long sites. River sites are the best
So nice! Quiet here - only our group and one other camper
Well done FRMA
We met an older couple that have been coming here for years. Very nice. They gave us lots of tips on
fishing.
Very beautiful campground.
Love it here.
Really friendly people.
Us older fellows need to be on the lower level, should be able to reserve them.
Again, right on and kudo's to FRMA. Great place!
Nice fall evenings we had - kind of chilly at night.
I was very upset because when I got there someone was in my site. They wouldn't move. I called
Sharon in the morning. She was able to contact Alberta Parks and make them move. After that, it left
a sour taste in my mouth, but everything was good after. Think I had my rant for the day - everything
is good now, and we will be back.
Have been bringing my kids here for 20 years - now bring grandchildren.

• No comments.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

This is a well-kept campground with friendly staff.
Need water pump.
Keep up the good work.
Love that we can bring our dirt bikes.
Use to work for Fox Creek.
Kids are really enjoying themselves.
Annual group trip/ came back here, becoming our go to spot.
Rita is such friendly lady.
Never have seen a program like this. Wonderful.
Keep up the good work
We go to most of the FRMA sites - they are great.
Wow - I am impressed; cheap, clean, beautiful; what more could I ask for.
Nicest campground. I love it here. Clean and quiet.
Part of a group - we have 6 sites.
Been coming here for the past 10 years with a group of family and friends.
Has anyone ever thought about putting a campground in at Dunn Lake? Just wondering - would be
nice as well.
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Campground
Pembina Forks
(survey size 8)

Wildhorse Lake
(survey size 34)

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Kinky
(survey size 11)

Brown Creek
(survey size 4)

Brazeau River
(survey size 1)

Elk River
(survey size 6)

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Suggestions
Our group will be back next year.
Keep up the good work. We will be back.
Pretty nice here.
Perfect Place. No one here but us.
So peaceful here.
Keep up the good work. We will be back.
Mountains are very pretty. How come lake doesn't have much water?
Bigger sites like #9 by the lake.
Too much rain.
Took pictures last night! They are the most beautiful I have taken.
Alberta Parks should fix the road. It is just awful.
We will be back. Found on new favourite spot.
Might stay another night on the way back.
Wish there were more sites; so nice here.
Nice range of sizes for campers. Fox Creek does a great job.
Please fix road.
Really nice here; will be back.
Really well-kept park.
Fix the road (wow, it's bad). Glad we came the whole way; almost turned around.
Wow - what a hidden gem.
Just setting up camp.
Great places that FRMA has.
Really upset that with all the dollars in Hinton, that someone can't come up with a plan to fix the road
properly. I have been a Hinton resident for 50 years and it is far past time for a new road.
Going to check out Rock Lake next year. I was trying to book in Jasper, but it was full. Came across
Wildhorse and they had a spot I could reserve. Best choice I could have made. Love it here.
Making memories.
Will be back.
So happy I got a spot here!
Kids love it here; wish there was a playground.
Very nice place.
Fox Creek employee helped them build a fire.
There was a dog barking all night; road was bad; wood was wet; not a great getaway.
Very rough road
Make the fines for wood theft bigger! Fix the road.
Hats off to the cleaning staff. Very well kept.
Glad it wasn't training - no trees to tie tarp to.
This place has special meaning to our family.
Pontoon boat was stolen a couple nights ago and one propane bottle. It was reported to the police.
A quad came ripping around doing doughnuts last night.
Road was pretty bad; big stream across it.
Probably spend the night at Lovett tonight
Nice clean campground.

• Very nice area.
• So glad we can reserve. Sites #8, 9 and 10 are our favourite spots
• Youngsters were pretty loud last night. Hope they sleep tonight.
• Seen a grizzly bear this morning on the hillside.

The majority of the above comments are positive. Some make good suggestions, while others are less
helpful. The following “Summary” section summaries the entire survey and discusses some of the
reoccurring issues that were brought up by respondents in the survey and FRMA’s response, if any, to these
issues or suggestions.

3. Summary
The results from the Recreation Survey carried out in 2019 were varied and interesting. It is FRMA’s
intention to continue to resurvey our campgrounds at a regular interval to evaluate the public’s response to
some of the changes we will make to our Recreation Program as a result of this survey. Most of the issues
raised by respondents from previous surveys (e.g. poor picnic tables, wet wood, etc.) have been addressed.
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Below is a summary of some of the major findings from this survey - this information will help us in our
knowledge of what type of camper is using our recreation sites and help us better manage the sites, plan
improvements, and monitor results:
•

•
•
•

•

•

•

The majority of the campers using FRMA managed recreation sites are not local (i.e. from Hinton, Edson,
Robb and Cadomin). Approximately 33% are from the Edmonton area, 25% from other Alberta
communities. In the 2019 survey, 33% of the respondents were from the Hinton area (defined as Hinton,
Robb, Edson, and Cadomin). The rest (8.3%) are from BC, other Canadian provinces or outside of Canada.
Families (43%) and “Family & Friends” (26%) make up the highest percentage of users of FRMA managed
campgrounds.
The price point for the campgrounds FRMA operates is felt to be a reasonable (80%) or not enough (16%)
by the majority of the people using the campgrounds.
The contracting of Conservation Officers to provide security and enforcement, while working, is probably
not ideal. “Noise control” and “sense of security” were among the lowest scoring items in the
satisfaction survey in 2013, but have risen in the 2019 survey – good or very good ratings from noise
control rose from 72% in 2013 to 85% in 2019, while the good and very good ratings for “sense of
security” rose from 78% in 2013 to 93% in 2019. Regular patrols by Cos of particularly busy campgrounds
over the years has undoubtedly had an impact of ensuring most campers camp responsibly.
Firewood quality has been an ongoing issue since the rec program began in 2000. Over the following
years, FRMA installed roofs over woodbins at all of FRMA managed campgrounds. In 2013, only 61% of
those surveyed were satisfied with the firewood quality. In was our belief that this was, at least in part,
due to the public’s dislike of aspen as firewood and due to the fact that some of the coniferous wood
hadn’t been cured long enough to be good firewood. Since 2013, FRMA has made a concerted effort to
limit the amount of aspen firewood (to the point where it is essentially zero) and to try to ensure
firewood has had a chance to dry before being put out in FRMA campgrounds. The percentage of
respondents answering “good” or “very good” to their satisfaction with the quality of firewood went
from 61% in 2013 to 93% in 2019, a very significant increase.
The satisfaction with picnic table quality has increased in each survey since 2002, reflecting the fact that
FRMA has replaced most picnic tables at all of our campgrounds. In the 2002 survey, 81% of the
respondents answered “good” or “very good” regarding their satisfaction with the quality of the picnic
tables, while in 2019, that number had increased to 96%.
In 2013, in order of significance, fishing, camping (relaxing), ATV use, horse riding, and hiking were the
five top “activities” carried out on FRMA managed campgrounds, while in 2019, this had changed to,
camping (relaxing), fishing, ATV use, day hiking, and sight-seeing by vehicle. Camping (relaxing) wasn’t in
the top five in 2006, while now it is the most popular “activity” at FRMA campgrounds, perhaps
indicating an aging population, where the main goal of camping is just to get out and enjoy the outdoors,
rather than carrying out a specific activity such as fishing and hiking.

There are a number of issues or comments that were raised again and again by respondents, which should
help direct FRMA’s workplan and strategies for the following years:
➢ Free Firewood/Stolen Firewood – This is one of the most expensive aspects of running FRMA’s
recreation program. It is also extremely popular with campers and is most often quoted as the
favourite thing about FRMAs campgrounds (that, and the low cost). However, firewood theft
remains an ongoing problem. We have tried various methods of marking the wood (e.g. painting it,
confetti, etc.), but there have been very few tickets ever issued for stealing wood. FRMA would be
interested in discussing with Parks some sort of enforcement strategy around catching people
stealing wood.
➢ Camping Cost – The cost that FRMA charges for overnight camping is well below what would be
required to break even. On average (in 2019), just maintaining FRMA campgrounds annually costs
about $400,000, while we bring in around $125,000 to $150,000 a year in revenue (which is very
weather dependent). We get regular feedback from our surveys, and in discussion with users, that
they love the low, affordable, cost of camping at FRMA campgrounds and how well maintained and
friendly the staff is. Providing affordable camping is one of FRMA chief mandates, so we are
2019 Recreation Survey Report
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reluctant to raise fees. In the two campgrounds (Wildhorse and Kinky) that we do charge a higher
camping fee ($23/night) we get regular feedback (mostly from locals) about the fee being too high
and it should be like other FRMA campgrounds (i.e. $11/night). FRMA will be taking this feedback
into consideration and may lower the fee, given that AEP has removed the required to pay them a
$6/night levy fee. However, this is still our most expensive campground to maintain due to its high
use and constant theft of firewood.
➢ Road Conditions – Numerous respondents complained about the condition of the roads accessing
campgrounds. Part of this is likely due to the increased size of the rigs being pulled into the
campgrounds; another reason though is having an unrealistic expectation around what constitutes a
reasonably maintained forestry or industrial road – which all depends on whether or not it is being
used for industrial purposes at the time. Roads being used by industry are always in better
conditions then those roads not being actively used. Companies do not spend time or money fixing
potholes or washboard on roads they are not regularly using. Campers have to learn to drive to the
condition of the road, which at times will mean going very slow.
There are, however, also a couple of chronic road condition issues – the top one being the road into
the Rock Lake campground, which washes out with almost annual regularity, trapping campers
behind it. There have been attempted solutions to this issue, but none have been successful for any
length of time. This section of road is owned by Yellowhead County. The road into the
Wildhorse/Kinky campgrounds has also had a few spots that have become difficult to pass in wet
conditions – West Fraser has attempted to fix this issue in May 2020, and are hopeful it will last for a
while.
➢ Quadding Sites – There were numerous comments about loving the campgrounds that one can drive
their ATV in and out of (i.e. West Fraser owned campgrounds – Petite Lake and Gregg Cabin), and
other comments about having more campgrounds like these or being allowed to drive quads in and
out of provincial campgrounds. By requiring ATV users to trailer their quads in and out of most
provincial campgrounds, the province has effectively marginalized a very significant portion of the
Alberta public, who are then more or less forced to random camp if they are not willing to trailer
their machine in and out of the campground every time they want to use it. The province has
recognized this issue, but has been very slow to respond to the issue.
There are a number of FRMA managed campgrounds that could easily been converted to allow ATV
use. The first is Little Sundance, which is now barely used, since the GoA starting enforcing the
“quads on a trailer” rule in the early 2000s. FRMA would be interested in taking over that
campground, if the province delists the PRA. FRMA would then run it as an ATV friendly campground
(like Petite and Gregg). The other campground worth looking at is Watson Creek. West Fraser, along
with some other organizations (e.g. the ATV Association of Alberta), has partnered with AEP to
reclaim, rehabilitate and install sustainable ATV trails in the Mackenzie Creek drainage. Once
completed, this ATV trail system will be extremely popular for riders of all abilities. Having a
connecting route from the nearby Watson Creek Campground to the trailhead of this new ATV trail
complex, would make a lot of sense.
There are other, very low use campgrounds, where adding an ATV component might mean the
difference between closing the campground down or keeping it open. Campgrounds like Brown
Creek, Brazeau River, and Elk River come immediately to mind.
➢ Bigger Sites – With the continual increase in the size of recreational vehicles (i.e. their length, slide
outs, awnings, etc.), a large percentage of FRMA operated campgrounds are becoming too small.
This has also shown up as a repeating comment in the 2019 survey. As previously noted, this makes
sense, as most of these provincial campgrounds (McLeod South being the exception) were built in
the 1960s and 1970s when units were much smaller and slide outs didn’t exist. FRMA is willing to
help with some of the cost of expanding sites, but would need to cost share with the GoA, and AEP
would have to be supportive of such an initiative.
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All and all, the FRMA is quite pleased with its Recreation Program and although this survey has given us some
good suggestions for improvement, it still appears that overall the public is quite satisfied with the Program
and happy to see a partnership of organizations providing opportunities for the public to camp in safe,
affordable, and well maintained campgrounds.
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Suzanne Stevenson
Director of Operations
Hinton Mountain Bike Association
PO Box 6556
Hinton, Alberta T7V 1X8
November 1 2020
Hinton Town Councillors
131 Civic Centre Road
Hinton, Alberta T7V 2E5
Your worship and council,
Please accept this letter as our formal request to continue the municipal funding as agreed
upon in the Hinton Mountain Bike Park Operating Agreement with the Town of Hinton.
This funding is detailed as “$15,000 annually towards the regular operation of the park” and
“$7,000 annually towards a Bike Park Reserve … to be used for major capital enhancement /
expansion.”
The annual maintenance fund is critical to maintaining the safety and quality of the bike park
trails and features. HMBA engages Jay Hoots through Hoots Inc. to evaluate and assess all
features and collaboratively with the town administration determine the areas most in need of
maintenance.
The annual contribution to the Bike Park Reserve ensures that our features and trails stay up to
date and are continually attracting new riders and progressing the skills of local enthusiasts. At
this time (November 5 2020) we are not requesting to remove funds from the capital reserve.
Thank you for your continued support and we look forward to working with the municipality
long into the future,

Suzanne Stevenson
Suzanne Stevenson
Hinton Mountain Bike Association
Director of Operations
operations@bikehinton.com

Hinton Mountain Bike Association
Box 6556 • Hinton, Alberta • T7V 1X8
✉ info@bikehinton.com
www.bikehinton.com
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2020 update

Hinton
Mountain Bike
Association
THE NUMBERS
215 members
525 recorded volunteer hours
Bike Park over 1200 users per month
Hinton Trails over 500 users per month

BIG SUCCESSES
1. NEW TRAILS! 1km of additional downhill flow
style trail built on the Bighorn Ridge
2. 2020 GROWLER 35 racers, 20 volunteers, new in
2020 after party at Folding Mountain
3. VOLUNTEER EFFORT over 20 volunteers at
each spring maintenance night (covid regulations
in place), 60 hours into bike park before
professional maintenance, many weekends and
evenings on Bighorn Ridge trails

FINANCIALS
$5650 in membership fees
$4700 for insurance (liability, director, equipment)
$16,000 in donations
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-
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BL Clark Professional Corporation
CHARTERED PROFESSIONAL ACCOUNTANT
l l 107 Swanson Drive, Hinton, Alberta, '1“/V 1H1
Telephone (780) 865-7323 * Fax (780) 865-3834
-

NOTICE TO READER

On the basis of information provided by the members, we have compiled tl1e Statement of Financial

Position of Hinton Historical Society as at May 31, 2020 and the Statements of Receipts and
Disbursements and Changes in Net Assets for the year then ended.

We have not performed an audit or a review engagement i11respect of these financial statements and,

accordingly, we express no assurance thereon.

Readers are cautioned that these statements may not be appropriate for their purposes.

f\)\_

.

"BL Clark Profes iona Corporation
Chartered Professional Accountant

Hinton, Alberta
August 12, 2020
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HINTON HISTORICAL
STATEMENT

SOCIETY

OF RECEIPTS AND DISBURSEMENTS

FOR THE YEAR ENDED MAY 31, 2020
ggNAUDITED- SEE NOTICE TO READER)

2020

$

$

RECEIPTS, Schedule 1
DIRECT DISBURSEMENTS,

Schedule 2

NET RECEIPTS

DISBURSEMENTS
Advertising and promotion
Capital expenditures

71,464

116,494

3,700

7 134

67,764

109,360

1,272
3,849

3,795
3,683
86
5,065
504
8,971
6,771
369
7,665
6,200
1,010
88,432
149

550

Conferences
Insurance

Licences, dues and fees
Office

Repairs and maintenance
Security
Supplies
Telephone and utilities
Travel
Wages and employee bene?ts
Worker's compensation

4,626
732
6,607
664
633
4,723
5,994
532
93,445
355
123,982

Expense recoveries

EXCESS (DEFICIENCY) OF RECEIPTS OVER
DISBURSEMENTS FROM OPERATIONS
OTHER RECEIPTS
Gain (loss) on disposal of property, plant and equipment
Interest
Invested in capital assets

EXCESS (DEFICIENCY) OF RECEIPTS OVER
DISBURSEMENTS

Hinton Historical Society -

See accompanying Notes
Accoun/an!
Corporation, C/iarlered Professional
BL Clark Professional
Presented by Madison SharmanI

2019

-

132,700
482

123,982

132,218

(56,218)

(22,858)

(846)
130

-

3,849

238
3,683

3,133

3,921

53,085

18,937
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HINTON HISTORICAL SOCIETY
STATEMENT

OF FINANCIAL POSITION

AS AT MAY 31, 2020
- SEE NOTICE
TO
QNAUDITED

READER!

2020
$

2019
$

ASSETS
CURRENT

Bank
GST receivable
Prepaid expenses

Prgcrt?plant

and equignent (Note 1)

12,905
227
1,466

75,702
582
216

14,598

76,500

824,137

820,288

838,735

896,788

1,283
786

3,639
3,398

2,069

7,037

11,169
1,360
824,137
-

11,158
57,941
820,288
364

836,666

889,751

838,735

896,788

LIABILITIES
CURRENT
Accounts payable
Source deductions payable

FUND BALANCES

Unrestrictedfunds
Town of Hinton Operations Grant
I11vestedin Capital Assets
CommunityGrant Programs

Approved on behalf of the board:
1

Members
x.‘

Members

6
\

V!

See accompanying Nater
Accozm/an!
Corpora/inn, Clmrlered Professional
Pro?zxsiomzl
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HINTON HISTORICAL SOCIETY
NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED MAY 31, 2020
SEE NOTICE TO READER!
QUNAUDITED
—

1.

PROPERTY, PLANT AND EQUIPMENT

Cost

Landscaping

‘

2019

Net

Net

Accumulated
amortization

$

Building/Work Shop
Railway car and track
Small Equipment
Furniture & ?xtures
Computer equipment
Computer software
Security system
Storage corltainer/Exhibits
3D landscape model
Display items/cases

2020

642,657
65,098
4,379
13,972
4,422
3,222
9,259
5,941
50,000
9,687
15,500

$

$

$

-

642,657
65,098
4,379
13,972
4,422
3,222
9,259
5,941
50,000
9,687
15,500

642,657
65,098
4,379
13,972
4,526
3,222
9,259
5,941
50,000
5,734
15,500

-

824,137

820,288

-

Total property, plant and

eguipment

824,137

LEASE COMMITMENT

The Hinton Historical Society l1asentered into a lease agreement with the Town of Hinton for
land at a cost of $1 per year. The lease has nine years remaining in its term.

OPERATIONS

Commencing May 20, 2017 the Northern Rockies Museum of Culture & Heritage completed
construction and opened to the public.

BL Clark Prafessiam? Corporation. Charlered
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HINTON HISTORICAL SOCIETY
SCHEDULES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED MAY 31, 2020
- SEE NOTICE
TO READER!
SUNAUDITED
SCHEDULE OF RECEIPTS

Schedule 1

2020

2019

$

$

Bingo and pull-tickets
Books and DVDs
Casino
Commissionedprojects
Donations
Donations other organizations
Events
Memberships
Museum admission
Museum gift shop
Museum rental
Programs and Education
Raffle tickets and 50/50
Speci?c item sponsorship
Town of Hinton grants

2,084
3,824
6,187
395
3,265
3,943
3,483
1,826
750
2,070
21,156

10,850
75,000

Total recei?ts

71,464

116,494

-

22,481
-

-

SCHEDULE OF DIRECT DISBURSEMENTS

-

-

Schedule 2

2020
$

Bingo and pull-tickets
Books and DVDs
Casino
Event expense
Programsand Education

4,657
86
1,825
150
5,276
4,455
1,960
710
3,461
3,959
4,105

-

75
-

2,930
695
3,700

2019
$
1,201
-

4,196
1,737
~

7,134

See accompanying Notes
BL Clark

Corporation, Char/ered Professional
Accozmlanl
Professional

5
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Revenue

Hinton Historical Society
Operational and Capital Budget
2020-2021 Fiscal Year
OPERATIONAL BUDGET
2020.2021
Proposed
Budget
Comments

Gaming
Casino
Raffle Tickets
Total Gaming

$0.00
$4,000.00

Next Casino scheduled 2022/2023
Occasional raffles held

$4,000.00

Government Donations
Town of Hinton
Total Government Donations

$75,000.00

Current Request

$75,000.00

Grant funding
Young Canada Works
Total Grant Funding

$5,500.00

Grant funding to be researched

$5,500.00

Museum
Admission Fees
Programming / Events
Books/DVDs/Music

$3,000.00
$8,500.00
$4,500.00

Gift Shop
Commissioned Projects

Total Museum

$500.00
$16,500.00

General Revenue
Lower Level Rental
Donations
Specific Item Sponsorship
Membership Fees
Total General Revenue

$2,500.00
$2,500.00
$6,000.00
$500.00
$11,500.00

Interest Revenue
Bank Interest
Grant Funding Interest
GST Refund
Total Interest

Total Revenue

$15.00
$200.00
$500.00
$715.00
$113,215.00
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Operational Expenses

Hinton Historical Society
Operational and Capital Budget
2020-2021 Fiscal Year
OPERATIONAL BUDGET
2020.2021
Proposed
Budget
Comments

General & Administrative
Accounting / Legal

$125.00

Assoc. Memberships

$500.00 Membership fees for other organizations

Business Fees and Lic

$750.00 Operational licenses and fees

Courier & Postage

$350.00

Custodial

$125.00 Done in-house but may need to consider contracting out

Insurance

$4,500.00 Increase building to at least $750,000 to $1 million

Advertising

$2,500.00

Interest & Bank Charges

$300.00 Includes POS charges

Consumable Supplies

$2,261.00 Cleaning, toiletries, rental and staff room supplies, etc

Office Supplies

$6,150.00 More supplies required for operations

Repair & Maintenance

$750.00 General minor repairs - light bulbs, shelving etc

Security Monitoring

$450.00

Utilities

$4,500.00

Telephone

$750.00

Travel

$750.00

Staff / Volunteer Appreciation

$125.00

Total General & Administrative

$24,886.00

Museum Operations
Salaries and Wages

$67,288.00

Vacation Pay - Staff

$2,691.52 4.00%

CPP Employer

$3,532.62 5.25%

EI Employer

$1,487.06 2.21%

WCB Expense

$330.00

Exhibit / Display Expense

$6,000.00

Gift Shop - Merchandise

$2,500.00

Event / Programming Supplies

$4,500.00

Total Museum

Act. Vac pay included in wages & salaries

$88,329.20

Gaming
Bingo Expenses

$0.00

Casino Expenses

$0.00 Casino expected in 2022.2023

Raffle Expenses

$0.00

Total Gaming

Total Operational Expenses
TOTAL EXPENSES
NET OPERATIONAL INCOME

$0.00

$113,215
$113,215
-$0
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19/
20

Northern
Rockies
Museum

of Culture & Heritage

Look Book
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Manager’s
Report

After the success of the program, we changed
pace and transitioned into the Learning Railway.
With this, we focused on valuable educational
content with a local historical lens. Videos like
history of Solomon Hill and Famous Women of
Our Area, received thousands of views. We later
extended the program to partner with the Hinton
Municipal Library for their TD Summer Reading
Program.
Many upgrades were finished on the landscaping
during the summer. Flower beds were finished or
upgraded, the mural display was completed and
general appeal from the highway increased.

This has been an incredible year of growth,
learning, and adaptation for the museum. In
extremely uncertain times, the museum has
molded to accommodate the community and
continue to provide quality programming outside
of the building.

All of our successes and learning from our time
in quarantine culminated into our brand new
subscription box service. This service delivers
educational packs to families across Alberta,
with a distinctly Hinton focus.

We hosted our first series of winter camps,
called ROAM with the Museum. These camps
sold out and were very well received. We hope
to continue this program in the new year, with
added Covid precautions.

Support from the Town of Hinton is critical to
the future of the Museum. The Hinton Historical
Society is putting forth a budget request of
$75,000 to support the Northern Rockies
Museum.

When Alberta went into lock down, we knew
we were going to have to react and help the
community through the challenging times
ahead. On March 17th, just a week after schools
were closed, we had created and launched
Quarantrain. This six week program provided
three days a week of educational programming
for kids. While this may not seem like such a
big initiative, the museum was one of, if not
the first, in Hinton and area to provide online
programming. Our program was showcased
by the Alberta Museums Association for its
ingenuity.

For the facility to truly thrive, we need a town
that values not only history, but the community
that the museum has created for Hinton.
Whether it be through the connections made
during the Community Input Session, town pride
created through youth making the ‘Our Heritage,
Our Future’ mural or any of the countless events
hosted by the facility, the Northern Rockies
Museum is an asset. Hinton is a community
deserving of a museum.

Hinton Historical Society - Presented by Madison Sharman

Madison Sharman
Operations and Programming Manager
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Town
Links

As we strive to fulfill our mission: to present
history, engage the community and have
fun; this also helps us to enhance the Town
of Hinton’s mission: Respectful of our past,
creating our future, Hinton is a community of
opportunity-as an active, culturally rich, safe
environment in which to grow.
Of the five pillars of the Hinton strategic plan, the
Northern Rockies Museum directly fits with two:

Culture and Recreation

The NRM has continually created
programming to boost community culture
through the development of ongoing programs
like ROAM or Learning Railway. In addition, an
active outdoor lifestyle is a consistent theme
in the NRM’s community engagement. This
occurs through sharing of local historical points
of interest to hike to, tours of local features
like Brule or the Beaver Boardwalk or engaging
games and activities like Beaver Week and
the Escape Game which happened throughout
Hinton’s walking trails.

Education and Wellness

The NRM’s educational programming is
robust-so much so that schools and educational
groups across Alberta are currently taking
advantage of them. Pre-Covid, the NRM hosted
close to 500 students from out of Hinton
for tours. Those classes used other Hinton
businesses because of the museum bringing
them here.
In addition, the NRM has also facilitated
extensive home education during the COVID lock
down. The community the museum has built up
for local families, helps to create a vibrant and
active town.

Hinton Historical Society - Presented by Madison Sharman

Based on the guiding principals of the Town of
Hinton, the NRM strives to enhance the following
areas through programming, education,
exhibitions and preservation:
•Family
•Recreation
•Environment
•Access and Inclusion
In particular, the museum falls directly within the
following goals laid out in the strategic plan:

KS 1.1.4-Promote Hinton as an adventure
destination

Through partnerships with museums in
the Yellowhead and Yellowhead County, Route
to the Rockies was developed. This promotes
travelling along the Yellowhead and exploring
local historical points of interest and museums.
The ‘What to See in Hinton and
Yellowhead County’ brochure developed by the
NRM has been handed out and discussed with
by staff to over 1000 people in the last year
and a half. This highlights the amazing natural
beauty surrounding the area and encourages
visitors to spend more time or return to Hinton to
see them all.

KS 1.2.2- Sustain and expand 12 month recreation
The NRM creates engaging programming
year round. From ROAM camps to Axe Throwing,
opportunities are available for all of Hinton to
enjoy town throughout the year. In addition,
information on local hiking and heritage spots
is highlighted within the space, encouraging
guests to explore.

KS 1.2.3- Explore opportunities to improve
children and youth services

Without a doubt, this has the NRM’s
biggest area of success. The NRM helped
developed the Hinton Youth Advisory Council,
which is currently in its second year.
As well, the museum has created over 45
different program offerings for Pre-K to Grade
12. Thousands of students have experienced the
programs offered, both in-house and off-site.
The youngest generation of Hintonites will now
know our local story-a first for town.
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Services for Adults

Museum
Services

Artifact identification and donation
Historical research
Local genealogical research
Station Agent’s Revenge escape game
Historical library
Beaver Boardwalk Tours
Forestry Interpretive Trail Tours
Mystery Suitcases
Travelling Museum

Tourist Services
Curriculum Based School
Programming for K to 12
Bison Under the Stars
Becoming a Botanist
Voyageurs to Astronauts
Who is More Important?*
Storytelling Within the Stars
Museum Mystery
Pedley’s Pony Parade
My First Museum*
Athabasca River Water Table*
Fur Trading Game

Programming for Youth
ROAM with the Museum Camps
Pedley’s Puppet Show
Beaver Boardwalk tours
Station Agent’s Revenge escape game
Boxcar Troubles escape game
Voyageur Games
Birthday Party packages
Forestry Interpretive Trail tours
Hinton Youth Advisory Council
Travelling Museum
Mystery Suitcases
Culinary Herbs
*indicates new service
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Map development for local attractions*
List of great places to see in Hinton/Yellowhead
County
Information about local businesses and
attractions
Hinton Souvenirs

Exhibit Services
Custom guided tours for various ages and
abilities-sensory bags, tactile experiences
Outdoor exhibits for enjoyment of the facility
whether its open or not

Museum Services
Artifact preservation, storage and exhibition
Local historical research and documentation
Peculiar People/Peculiar Places research*
Historical Brochure development
Exhibit design
Museum Consultations

Additional Services
Rental Facility
Picnic/Play area for locals and tourists
Monthly events
Graphic Design for Community Groups
Community Input Session
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School

Programs

Building off the strong foundations created in the previous school
years, existing programming options were linked to each relevant
Alberta curriculum standard. This has created a valuable link
between the museum and local schools. A new website was
created to showcase all of the museum’s programming options
which linked to QR codes on a printed guide given to each teacher
in the Yellowhead District.

47

different program
offerings-all
curriculum based!

A brand new Teachers Pay
Teachers website has been
created for the museum. This
site allows the museum to post
our digital programming and
make it available, for a fee, to
anyone. This is another way that
we are reaching out to teachers
in our area and beyond in these
uncertain times.
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The museum officially shut its doors to
the public on March 17th as part of the
lock-down. With an uncertain future ahead,
the museum put together a six week
educational program for Hinton children.
Each week on Tuesday, Wednesday and
Thursday, museum staff presented a 30 to
90 minute class on Facebook live. Supplies
for these classes were prepackaged and
distributed to participants.

Pandemic

Response

13
total hours of
Quarantrain
videos

After the six weeks of Quarantrain, the
program shifted to the Learning Railway.
Staff continued to create online educational
material, this time not specifically focused
on children. Educational videos on famous
local women, Grand Trunk Pacific Stations,
Solomon Hill and more.

6,000
total views
for Learning
Railway
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Continued
Response

As the lockdown continued, the museum
grew its online presence. Partnering with
the TD Summer Reading Program and the
Hinton Municipal Library, the museum
created 7 programs that aired throughout
the summer. These programs included local
foraging, animal identification and wool
spinning.

Highest
percentage of
engagement with
adults aged 20 to
45!
After half a year of creating educational
programs, the museum created and released
the Learning Railway Subscription Box. This
9 month program, is delivering educational
programming across Alberta with a focus on
Hinton. This is a great way to promote Hinton
and bring in revenue for the museum. Groups
from across the province including libraries and
schools are taking advantage of these boxes!

Boxes have
been delivered
as far away as
Cold Lake!
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Events
Although the interior exhibits were
closed for half of the year, the
museum still put on nine events
for the community. While not all
of these are historically focused,
they expose the museum to the
community and help to gain
support.

An active and vibrant
museum is a sign of a healthy
community.
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Meet the Staff
Terra Verch

Public Relations
Coordinator
January 2019 to present
21+ hours a week

1
Part-Time
Staff

1
Full Time
Staff

Madison Sharman

Operations and Programming
Manager
July 2016 to present
35+ hours a week
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Social
Media
Impact

53,000

86%

total video
views

Increase in page
likes on facebook

One of our biggest areas of success this
year was growth in our social media reach.
While 53,000 views on a world scale may
not seem like a lot of views, this number is
significant. Overall, the museum created 21
hours of total educational content that is
free for the public and exposes our history
to the world.
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Community Input Session

Brought together various community groups to
share ideas.

Outreach

Hinton Youth Advisory Council

Worked with other local organizations for the
first year of HYAC.

Random Acts of Kindness
TD Summer Reading Program

Created digital programming for Hinton’s
families.

Hilton Moose

Placed various ‘Hilton’ moose throughout town
as a fun scavenger hunt.

Travelling Grinch

Read How the Grinch Stole Christmas to all
elementary schools in town.

Travelling Bunny

During the start of the pandemic, staff toured
around Hinton in an Easter Bunny
costume to brighten spirits.

Harvest lunch, made by staff from produce
grown in the museum garden, served at the
museum.

Imagine Conference

Mentored youth presenting at the Imagine
Conference

Historic Costumes

1920s historical costumes created for the
Chamber Gala.

Snowflake Parade

Whoville float, complete with Max, Cindy LouWho and the Grinch!

Festival of Trees

Steam engine train gingerbread creation won
second place!

Farmers’ Market

Attended the local Farmers’ Market as a vendor
to meet and greet with the community.
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Athabasca Water Table Display

6 meter long water table built in-house for
environmental and historical programming
was completed. Additional infographics
were created and installed.

Projects

Landscaping

Various outdoor features were developed
this year, including pavers installed at the
end of the ramp, three new flower beds,
gravel was placed in front of the mural and
on steps, rocks moved to outline flower
beds, installation of North West Pulp and
Power sign, concrete blocks created to
mount two memorial benches and one info
sign, moving of concrete station blocks to
block off west access and levelling off of
land in front of mural.

Indigenous Medicinal Display

Research and design completed, installation
in 2021.

A Snowflake’s Journey

Written and illustrated by Terra and Maddy,
A Snowflake’s Journey highlights the water
cycle between the Athabasca Glacier and
Hinton.

Stolen Coins

An interactive scavenger hunt challenge
through the walking trails in Hinton,
highlighting our forestry history.
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TOWN OF HINTON
HINTON & DISTRICT
CHAMBER OF COMMERCE

SERVICE AGREEMENT
NOVEMBER 10TH, 2020

PRESENTED BY
Natalie Charlton
Executive Director, HDCC
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The Hinton & District Chamber of Commerce would
like to ask for Council's consideration to provide an
additional $31,040 to the yearly service agreement
(currently at $21,960), for a total of $53,000 to
provide the following services:

1
The Chamber, through its Visitor Information
Centre, will provide services by phone, e-mail, and
walk-in traffic from visitors on a year-round basis.
The Chamber will continue to provide and advertise
the toll-free number. The Chamber will report
service statistics to the Town of Hinton as
requested.

2
The Chamber will ensure that staff are trained to
provide an excellent level of customer service and
that they are well versed in tourism related
products and services offered in and around the
Hinton area.

3
Provide internet to travellers and a location for
visitors to charge their devices.
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4
The Chamber will provide the following year-round
electronic information services:
Continuing to have dedicated space on the
Hinton Chamber website that will provide visitor
services information and links
The Chamber will continue to provide an online
virtual experience through explorehinton.org.
This website will continue to be updated and
maintained to provide visitors to our community
information on all Hinton has to offer
Monitoring of additional online travel sites and
services like Trip Advisor and Google listings
Dedicated Explore Hinton social media channels
through Facebook and Instagram

5
The Chamber shall be an active participant in
Hinton tourism marketing. This would include
managing a minimum of 3 marketing projects per
year (such as the Hinton Visitor Guide, Canada Day
Parade and Snowflake Parade). The Chamber will
also continue to work collaboratively with additional
stakeholders (including the Town of Hinton) to
support tourism initiatives in the region.
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6
The Visitor Information Centre shall be operated by
the Chamber and open to the public during the
following times:
From June-September long weekend, the centre
will be fully staffed and open 7 days a week
After the September long weekend through to
the beginning of June, the VIC will be open
during normal Chamber hours (Monday-Friday
from 9:00 am to 5:00 pm). During these months,
the VIC will not be staffed, and any visitors
requiring assistance will be helped out by
Chamber staff members

Thank you for your time and
consideration.
Any questions?
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Home for Fine Arts Society of Hinton (ASH) Appropriation Response
To whom it may concern:
We are here on behalf of the Home for Fine Arts Society of Hinton (ASH) who are responsible
for running the West Fraser Guild. As everyone is aware COVID 19 has impacted all walks of
life in recent months. Unfortunately for patron safety and the health of our community we
decided to close our doors in March of 2020 along with most other government facilities.
Although provincial guidelines have lessened restrictions and we could now host events and
functions it would still require us to be at a significantly reduced capacity. This reduced capacity
makes it difficult for most of our User Groups to use our space to fit their needs. Currently our
space is being underutilized.
We are comfortable with this state as it is what is best for our Community as a whole. Arts and
Culture are essential to the community but in this current health crisis we want to be respectful
of the needs of the whole.
There have been some unintended benefits from COVID 19 however. We have currently
managed to operate with only a small portion of the 2020 operating capital we anticipated and
have ourselves in an unprecedented situation. At this point we are not putting forward a request
for funds for the 2021 year. This has been a year of hardship all around and although we are
optimistic that we will be able to have our facility operating even in a modified way, we are
confident that we can do this with the money we have saved during this shut down.
We feel that part of bettering our community is taking care of all of its needs and we know that
this year there will be even more unexpected expenses and our 2021 appropriation will better
our Community, if left in the hands of Town Council to distribute according to need. Together we
will survive and thrive even with COVID 19 and the West Fraser Guild and the ASH board look
forward to welcoming our community back through our doors once it is safe to do so.
Thank you from the Board
Home for Fine Arts Society of Hinton (ASH)
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